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PLEASE  
DON’T STOP  
THE MUSIC

Miss Shelton (seen above) and other local DJ’s perform live shows for Habs fans before games.  
See more inside or online: www.mtltimes.ca
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Lauren Marks Vesely
Courtier immobilier 
Real Estate Broker 

514-944-8336

For Sale or for Rent  
7190-7200 Frederick-Banting 

St Laurent (Technoparc) 
Building 40,480 s.f. new hvac 

and roof! Open space,  
offices & meeting rooms! 

Excellent condition!

DEDICATION • DEVOTION • DETERMINATION

4950 de la Savane #408  
Sunny all day!! facing south to the courtyard  

Clean and ready to move in! 
Wall A/C, 1 interior garage,  

4 appliances, locker

OPEN HOUSE

For Rent - 6785 Crois. Korczal, apt. 
803 C.S.L. $2,500/mo WOW!!! 

with a lease until June 2022 - 1 month FREE 
3 bedroom / 2 bathroom, outdoor pool, heat-

ing, A/C & basic cable included

Visits by appointment Saturday & Sunday 1-4 p.m
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Now more than ever, every action counts 
in mental health. And the count is in: Cana-
dians and people around the world set all-
new records for engagement in the mental 
health conversation on Bell Let's Talk Day 
2021, sharing 159,173,435 messages of sup-
port and driving $7,958,671.75 in new 
mental health funding by Bell. 
   "Thank you to everyone who joined in 
on Bell Let's Talk Day to keep Canada's 
mental health moving forward," said Mirko 
Bibic, President and CEO of Bell Canada 
and BCE. "Once again we led the world in 
talking openly and honestly about mental 
health and all the ways we can make a dif-
ference for people living with mental illness. 
As we face the added mental health im-
pacts of the COVID crisis, your action is 
appreciated now more than ever." 
   "On behalf of the Bell Let's Talk team 
across Canada, thank you for making your 
actions count this Bell Let's Talk Day," said 
Mary Deacon, Chair of the Bell Let's Talk 
initiative. "We've made incredible strides in 
mental health awareness and action over 
the last 11 years, and the challenges of 

COVID-19 reinforce that we need to keep 
building on what we've accomplished to-
gether. Your incredible support sends a 
strong signal that mental health matters, 
and means more Canadians will get better 
access to the care they need." 
   From midnight Newfoundland time to 
midnight Pacific time there were 
159,173,435 eligible Bell Let's Talk commu-
nications, up 3.1% year over year. Social 
media engagement – hashtags, filters, 
frames and video views on Facebook, Insta-
gram, Pinterest, Snapchat, TikTok, Twitter 
and YouTube – reached 42,688,092 interac-
tions, with #BellLetsTalk once again the top 
Twitter trend in Canada and worldwide. 
   People around the world watched the 
entertaining Bell Let's Talk Day videos from 
singer-songwriter Michael Bublé and come-
dian Maxim Martin on Facebook, Instagram, 
Pinterest, Snapchat, TikTok, Twitter and 
YouTube, with each view counting toward 
Bell's donations to mental health. 
Leaders taking action to support mental 
health 
   Leaders and influencers in Canada and 

around the world also added their voices 
to the day, including Prime Minister Justin 
Trudeau, federal, provincial and territorial 
leaders across all parties, local leaders, 
sports teams, associations and athletes, 
government departments, the Canadian 
Armed Forces and Royal Canadian 
Mounted Police, major Canadian corpora-
tions, healthcare leaders, unions, students 
and educators, entertainers and celebrities, 
as well as hundreds of Bell Let's Talk part-
ners around Canada. Please visit 
Bell.ca/LetsTalk to see highlights. 
• Total talk, text and social media interac-
tions increased 3.1% over last year, reflect-
ing a heightened focus on mental health as 
we all confront the impacts of COVID-19 
• #BellLetsTalk was once again the top 
Twitter trend in Canada and worldwide 
• At 5 cents per message, Bell is donating 
an additional $7,958,671.75 to mental 
health; Bell's total funding commitment 
now stands at $121,373,806.75, on track to 
our $155 million target

Bell Let's Talk Day sets new 
records as Canadians take action 

for mental health
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What’s happening in Montreal
In the “local-talent-to-watch-out-for” cat-
egory, there is a Montreal born guitarist 
with a somewhat indirect connection to 
three of the performers who dazzled the 
audience at the recent Joe Biden-Kamala 
Harris inauguration ceremonies and con-
cert. 
   His name is Pierre-Luc Rioux, and he is a 
much respected and sought-after rock gui-
tarist, who also includes songwriter, score 
composer and music producer on his im-
pressive resume. His guitar work can be 
heard on songs that were recorded by 
three of the artists who performed at the 
inauguration: Lady Gaga, Justin Timberlake 
and Katy Perry. As well, his guitar talents 
can also be heard accompanying songs 
recorded by Britney Spears, Usher, Nick 
Jonas and Ludacris. Rioux has also earned 
two Gemeaux Award nominations, and has 
composed over a dozen theme songs and 
scores for a number of TV shows and mo-
tion pictures. 
   How is this for an impressive fact: Rioux’s 
guitar work has been featured on songs 
that have received over a billion hits on 
YouTube, sold millions of copies around the 
world, and have reached the number 1 spot 
on record charts in many countries, includ-
ing the U.S., the U.K., Germany, France, 
Spain and Australia. 
   When he is not lending his guitar playing 
talent for other singers, Rioux also leads his 
own band called “Chiild”, in which one of 
their songs – “Pirouette” – was featured on 
the December 10, 2020 episode of the 
ABC medical drama series Grey’s Anatomy. 
As well, Rioux’s band has been mentioned 
on numerous Montreal-themed lists on 
Spotify, plus Spotify’s Radar Canada list of 
artists to watch out for in 2021. And to top 
it all off, Chiild will be releasing their sec-
ond EP early this year.  
   Remember, you read it—and heard it -- 
here first. 

* * * 
   Another local Montreal-based recording 
group that is making its way in the music 
world is Barry Paquin Roberge (BPR).  
   The group is composed of six members, 
Etienne Barry, Sebastien Paquin, Alexis 
Roberge, Jonathan Lafrance, Jocelyn Gagne 

and Anna Frances Mayer. Their funky, neo-
disco sound takes you back to the glittery 
and glamourous days of the disco era of the 
mid and late 1970s, which had a large fol-
lowing in Quebec even after disco music’s 
glory days faded by the beginning of the 
80s. 
   Since the group’s establishment on the 
music scene, BPR has brought their neo-
disco sound to wide acclaim and enthusi-
astic audiences at music festivals in such 
countries as Iceland, Brazil, Chile, Germany, 
Cuba, as well as Canadian Music Week and 
the M for Montreal festival. 
   On February 26, Costume Records will 
release BPR’s new album called “Exordium 
to Extasy”, which includes their new single 
and accompanying video “BPR Strut (Join 
Us & You’ll Be Fine)”, and will be available 
digitally and physically. To pre-order the 
album, go to www.bpr.fanlink.to . 

* * * 
This year, the Geordie Theatre Festival will 
be going virtual for the very first time, in 
which fans of Geordie will get to live 
stream its theatrical offerings from the 
comfort of their own home from February 
3 – 6. 
   On February 3 and 4, the festival will 
offer staged readings of two plays that will 
be performed exclusively for schools. The 
Borrowing Man (February 3) is about three 
teenagers who try to perform a virtual in-
ternet ritual to summon a supernatural fig-

ure called the Borrowing Man, whom they 
believe has the power to answer all of their 
questions that deal with their respective fu-
tures. Until Tenth Grade (February 4) is a 
Gen Z tale about a group of teens who 
deal with the realities of life in high school 
and such related issues as identity, activism 
and dating. 
   Geordie and the Playwrights’ Workshop 
of Montreal jointly present The Little 
Mighty Superhero on February 6 at 12 p.m. 
for audiences ages 5 and up. It tells about a 
young boy’s journey as he rediscovers 
imagination and memory in the face of fear 
and the unknown. Following the play, there 
will be a talkback session with the play’s 
performers and moderated by Geordie’s 
Artistic Director Mike Payette. 
   Also on February 6, Geordie will present 
-- in conjunction with the National Theatre 
School of Canada – Celestial Bodies for 
two performances scheduled at 3 p.m. and 
5 p.m. The play, which is geared toward au-
diences ages 12 and up, deals with the cos-
mic journey of a young girl who discovers 
how she can own the space she occupies 
in a literal and metaphorical sense. Prior to 
the 3 p.m. performance, Geordie will offer 
a character creation workshop for teens, 
which is free of charge with the purchase 
of a ticket. 
   For more information, or to purchase 
tickets, go to www.geordie.ca . 

* * * 
   Quebec-born author Louise Penny, 
whose series of mystery novels have be-
come runaway New York Times bestsellers, 
will be the guest next month on the bi-
weekly senior’s web series “We’re All in 
This Together”, an 18-episode series that 
has been created to connect with those in 
need of support and empathy, and features 
plenty of entertainment, activities and en-
gaging conversations; it’s directed by ac-
claimed Montreal-based filmmaker Bobbi Jo 
Hart. All episodes of the series can be seen 
on YouTube (just type in We’re All In This 
Together Senior Web Series on its search 
engine) and on the series’ Facebook page 
(by typing in the search engine We’re All In 
This Together Quebec).

By Stuart Nulman
mtltimes.ca

Pierre-Luc Rioux
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514789-8000

Day :   February 1st 2021 
Evening : March 8th 2021 
Teen : English, Spanish, Mandarin: January 9th 2021  

https://athome.ymcaquebec.org/international-language-school/

option 
#1

JAPANESE 
GERMAN 
ARABIC 
CATALAN

Every Saturday night starting January 30th, 
fans are invited to head over to the Mon-
treal Canadiens’ Twitch account to enjoy a 
live performance by a local DJ, presented 
in turn by the OSHEAGA Music and Arts 
and îLESONIQ festivals, in collaboration 
with Le Lab Espace Créatif. 
    Starting at 6:30 pm, during warm-up, fans 
will be able to log on and crank some awe-

some tunes right up until puck drop thanks 
to guest artists such as Domeno, Shash’U, 
Miss Shelton, TDJ, Shaydakiss, as well as 
Charlie Shulz and Nana Zen. The artists will 
be waiting for the fans over the next few 
weeks to turn up the heat and get them 
dancing just before the Montreal Canadi-
ens’ televised FANatic Saturday game. 
    The outstanding production, signed by 

Creative Lab, is inspired by the artistic di-
rection of each festival in conjunction with 
each guest DJ. Le Lab Espace Créatif was 
born from the union of various profession-
als in the event industry in 2020, whose ex-
pertise covers the entire production 
sequence, from set design to recording. 
   More information available at: 
https://www.osheaga.com/en/presents .

DJ's to entertain Montreal Habs Fans
DJ Miss Shalton
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This morning in a press conference 
Prime Minister Justin Trudeau an-
nounced that all four Canadian air-
lines, Air Transat, Air Canada, 
Sunwing and WestJet have agreed 
to suspend all flights to some sun 
destinations to help discourage 
travel.  
   "The government asked, and we 
agreed," said Ed Sims, WestJet Pres-
ident and CEO. "While we know 
that air travel is responsible for less 
than two per cent of cases since 
the start of the crisis, and even less 
today, we recognize the Govern-
ment of Canada's ask is a precau-
tionary measure. We also note that 
the overwhelming majority of quar-
antine exemptions, well over 90 per 
cent in fact, are connected to land 
borders and not air travel. We have 
responded to their request and will 

suspend service to destinations in 
Mexico and the Caribbean." 
   Through its Safety Above All pro-
gram, the WestJet Group has imple-
mented extensive safety measures 
since the start of the pandemic and 
as a result, there have been no doc-
umented cases of person-to-person 
transmission onboard the airline's 
flights. 
   "The pandemic has had devastat-
ing impacts on our hard-working 
people, and they have made 
tremendous sacrifices throughout," 
continued Sims. "The government 
recognizes how uniquely hard hit 
our industry has been and has ac-
knowledged our efforts to curb the 
spread of the virus. We note their 
words of support for our airline as 
a strong partner in the fight against 
COVID-19." 

   All other airline flights to Mexico 
and the Caribbean Islands have 
been suspended however, the air-
lines are making arrangements for 
their clients who are already away 
and are trying to get them home. 
When travellers return home they 
will have to spend up to three days 
in a selected hotel until they receive 
their results of a COVID-19 test. If 
they test positive the travellers will 
have to spend 14 days in the hotel 
at their own expense. If they test 
negative they will be allowed to re-
turn home and spend the remain-
der of the 14 day quarantine in 
their own residence. All in all this is 
expected to cost the traveller 
around $2,000, with no aid from 
the government.

Airlines suspend 
flights to sun  
destinations



             • January 30, 2021                                                                                                                                                                                                                                                                       7www.mtltimes.ca

$11.50

Become a friend of the Montreal 
International Film Festival

The 2021 edition of the Montreal Interna-
tional Film Festival (MIFF) will take place 
from August 16-22. Founded by the HELM 
Foundation, the festival’s mission is to em-
phasize and create awareness of the follow-
ing three aspects of the film industry: the 
creative process, education, and the spirit 
of collaboration within the industry. 

    The HELM Foundation is dedicated to-
wards the development of creative young 
individuals and future filmmakers through 
the funding of scholarships, creative proj-
ects and programs for underprivileged 
youth. In this way, more opportunities will 
become open to the next generation of 
people who want to express their creativ-
ity through filmmaking and film production. 

    Each day of the seven-day festival focuses 
on a different angle of the world of film 
production. In order of appearance accord-
ing to the festival schedule, the daily 
themes will be: creative development (Au-
gust 16), short films (August 17), documen-
taries (August 18), animation (August 19), 
TV series (August 20) and feature films 
(August 21); the festival concludes on Au-
gust 22 with an awards gala. 
    As well, festival goers will get the oppor-
tunity to participate in a series of special 
events like workshops with experts, Q&A 
sessions, guest speakers, seminars, scene 
breakdowns, film screenings and so much 
more. 
   The HELM Foundation invites attendees 

and supporters to become friends of the 
festival. By becoming a partner of MIFF, you 
can enjoy such benefits as connecting to 
various professionals in the entertainment 
industry; VIP access to festival events, the 
awards gala and unique platforms; receive 
an array of festival swag; and the chance to 
advertise your brand or business through-
out the festival. 
    There are five levels of Friends of the 
Festival partnerships that are available to 
potential supporters and sponsors, which 
are Friends ($850), Bronze ($1450), Silver 
($2500), Gold ($3500) and Platinum 
($4950). 
    For more information, go to: 
 www.montrealinternationalfilmfestival.com .

By Stuart Nulman
mtltimes.ca
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This year, La Poutine week starts next 
week and will be taking place across 8 
provinces. With over 700 participating 

restaurants, across Canada – more restau-
rants than ever before. In Montreal, La Pou-
tine Week has over 120 participating 

restaurants! 
La Poutine Week – Delivery Edition – 
which is taking place as of this Monday, Feb-
ruary 1st until February 7th! 
For the 3rd year in a row,  La Poutine Week 
is also giving back to communities across 
Canada. ONE DOLLAR for every poutine 
sold at a participating restaurant during La 
Poutine Week will go to Anorexia and Bu-
limia Québec (ANEB), an organization that 
guarantees free, immediate and specialized 
help to people with an eating disorder and 
their loved ones.  
Furthermore, this year, La Poutine Week 
has partnered with SkipTheDishes to offer 
free delivery throughout the week, which 
can also be delivered past the 8pm curfew! 
Want some poutine in bed? You’ve got it!  
The list of all participating restaurants is 
now on the website: 
www.lapoutineweek.com  (more restau-
rants to be added later today!)

www.Fantastique1.com

La Poutine week starts next 
week - 120 participating  
Montreal Restaurants

Gras Dur Poutine
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Record amount of  
methamphetamine leads to 

RCMP charges  
The Canada Border Services Agency 
(CBSA) and Royal Canadian Mounted Po-
lice (RCMP) remain committed to protect-
ing and supporting Canadians during the 
COVID-19 pandemic. 
   On December 25, 2020, while facilitating 
the entry of essential goods at the Coutts, 
Alberta port of entry, CBSA officers re-
ferred a semi-truck hauling produce for 
further inspection. While examining the 
shipment, CBSA officers uncovered 228.14 
kg of methamphetamine with an estimated 
street value of $28.5 million. This amount 
of methamphetamine translates to 2.28 
million individual dosages. 
   This is the CBSA's largest seizure of 
methamphetamine at a land border cross-
ing on record across Canada. 
   "While many Canadians were celebrating 
Christmas at home, border services offi-
cers at Coutts remained on the front line 
to protect our country. It is because of 
CBSA officers' diligence while screening es-
sential goods that this record amount of 
methamphetamine did not reach our 
streets or cause harm to our communi-
ties."– Ben Tame, Director, Southern Al-
berta and Southern Saskatchewan District, 
Prairie Region, Canada Border Services 
Agency. 
   CBSA officers arrested the driver and 
turned the individual in to and the evidence 

over to Alberta RCMP. After a thorough in-
vestigation, the RCMP Integrated Border 
Enforcement Team (IBET) has since charged 
Amarpreet Singh Sandhu, 38, of Calgary on 
the following counts pursuant to the Con-
trolled Drugs and Substances Act: 
   Importation of a Controlled Substance, 
contrary to Section 6(1); and, Possession 
for the Purpose of Trafficking, contrary to 
Section 5(2). 
   Sandhu was released from custody on 
January 14, 2021, and is scheduled to ap-
pear in court on February 11, 2021, at the 
Lethbridge Provincial Courthouse. 
   "The success of this operation is a testa-
ment to the strong partnership the RCMP 
shares with CBSA, and law enforcement 
agencies across Canada. We know that 
crime has no borders and it is imperative 
that we continue working with our part-
ners, like CBSA, to share information and 
coordinate enforcement action as needed 
to keep Canadians from the harms of illegal 
drugs and crime related to smuggling in Al-
berta and all of Canada." – Superintendent 
K.C.A. (Allan) Lai, A. Federal Policing Op-
erations Officer, Alberta RCMP Federal 
Policing Criminal Operations 
   Seizing and effectively preventing this 
enormous amount of methamphetamine 
from reaching our streets will have a posi-
tive impact on the safety of all Alberta com-

munities. This seizure reflects our mutual 
commitment to providing excellent law en-
forcement services to the communities to 
which we serve and protect. 
   This seizure, arrest and subsequent 
charges were only made possible due to 
the close partnership the CBSA and RCMP 
have in monitoring and investigating cross-
border smuggling of illicit drugs. 

Quick Facts 
• Methamphetamine is a powerful synthetic 
stimulant. It is illegal, highly addictive, and 
very dangerous to a person's health. 
The Integrated Border Enforcement Team 
under Federal Policing directly supports 
the Alberta RCMP Strategic Framework 
providing enhanced support to the safety 
and security of Albertans. 
• The previous CBSA record for amount of 
methamphetamine seized at a land border 
crossing was approximately 200 kg, from an 
incident on December 24, 2019 at the Am-
bassador Bridge port of entry in Windsor, 
Ontario. 
• The CBSA and the RCMP work together 
to prevent illegal drug smuggling that en-
dangers the safety of Canadian communi-
ties and generates profits for organized 
crime. 
• The Coutts border crossing is located on 
Highway 4 approximately 109 km south-
east of Lethbridge.
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The mint kicks off the  
new year by celebrating the  

100th anniversary of Bluenose
The Royal Canadian Mint is launching a 
year-long celebration of Bluenose with a 
pair of coins dedicated to the famously 
swift sailing ship. The annual $100 Pure 
Gold Coin and Proof Silver Dollar share 
the thrilling story of an impeccably crafted 
schooner.  One hundred years ago, 
Bluenose emerged from the Smith and 
Rhuland shipyard in Lunenburg, Nova Sco-
tia, and sailed into the hearts and minds of 
Canadians as the fastest and most graceful 
fishing schooner the world had ever seen. 
The pride felt by its architect, William James 
Roué, and of those who built and crewed 
it, continues to be shared from coast to 
coast to coast.  The first of an exquisite 
suite of Bluenose collector coins are avail-
able today. 
   "Bluenose is near and dear to my heart. I 
am a proud Nova Scotian, but the familial 
connection to the story makes it that much 
more special," said Joan Roué, great-grand-
daughter of Bluenose architect William 
James Roué. "The 2021 Proof Dollar helps 
keep my great-grandfather's legacy alive 
and represents an opportunity to re-edu-
cate Canadians on the significance of the 
vessel on our dime. Seeing his signature on 
this coin is incredibly moving and very per-
sonal for the Roué family."   
   In its first season, Bluenose both hauled 
in a record catch on the Grand Banks and 
brought the International Fishermen's Tro-
phy back to Nova Scotia. It remained the 

undefeated champion in this racing series 
and proudly defended the title "Queen of 
the North Atlantic Fishing Fleet" through-
out nearly 20 years of racing. 
   "The beloved Bluenose easily found a 
home on the dime when our circulation 
coins were re-designed in 1937 to cele-
brate Canada's favourite national symbols," 
said Marie Lemay, President and CEO of 
the Royal Canadian Mint. "The ingenuity 
behind Bluenose is synonymous with Cana-
dian innovation and know-how, and a mat-
ter of national pride that spans 
generations." 
   Canadian marine artist Yves Bérubé mas-
terfully captured the vision of William 
James Roué on the reverse of the 2021 
Proof Silver Dollar.  His design illustrates 
both the dream and reality of the project: 
part of the original plans of Design No. 17, 
which would become Bluenose, the leg-
endary schooner under full sail.  The archi-
tect's hand can be seen finishing the 
drawing, as is an engraving of his signature, 
as it appeared on the original Bluenose sail 
plan. The obverse features the effigy of King 
George V, who was Canada's monarch in 
1921. 
   The 2021 Proof Silver Dollar also holds 
centre stage on the Fine Silver Proof Set, 
which includes fine silver versions of 
Canada's circulating denominations, includ-
ing a special 1921-2021 double-dated 10-
cent coin. 

   "It doesn't matter which part of Canada 
you were from, she represented us all—
and still does. I can't imagine a Canada with-
out Bluenose," said Bérubé. "For me, 
Bluenose is more than just a ship. She is a 
proud, beautiful symbol of history and tra-
dition on the East Coast, where she repre-
sents every sailor, fisherman and 
shipbuilder." 
   To design the reverse of the $100 Pure 
Gold coin, Mint engravers drew from a his-
torical photograph and Roué's hull design 
to show two perspectives of Bluenose.  The 
newly finished hull, adorned with signal flags 
on its March 26, 1921 launch, appears to 
float over a cross-sectional diagram show-
ing both the bow and stern of Bluenose. 
The obverse features the effigy of Her 
Majesty Queen Elizabeth II by Susanna 
Blunt. 
   These new collectibles may be ordered 
as of today by contacting the Mint at 1-800-
267–1871 in Canada, 1-800-268–6468 in 
the US, or at www.mint.ca . 
About the Royal Canadian Mint 
   The Royal Canadian Mint is the Crown cor-
poration responsible for the minting and distri-
bution of Canada's circulation coins. The Mint 
is one of the largest and most versatile mints 
in the world, offering a wide range of special-
ized, high quality coinage products and related 
services on an international scale. Follow the 
Mint on Twitter, Facebook and Instagram.
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For more than 20 years, the reality compe-
tition genre of TV has been quite dominant 
on the airwaves. Viewers in the millions like 
to tune in every week to see their favorite 
competitors (whether they be everyday 
people or celebrities) battle it out to win 
the title, as well as a wow-type of extraor-
dinary prize. 
   In order to get to that lofty height, con-
testants will do anything. It can range from 
surviving on a remote island or region for 
over a month and do a series of strenuous 
physical or mental challenges; or run a hec-
tic, fast-paced race around the world; or 
run the gamut of emotions to get the girl 
or guy of their dreams. 
    But glass blowing? 
    t may sound mundane on the surface. 
Using a technique that dates back thou-
sands of years, in which raw and colored 
glass are used to create intricate works of 
art by sticking the material in a hot furnace 
(which is called a “glory hole”) at a temper-
ature of about 2000 degrees Fahrenheit. 
Then you take the heated glass and twist it, 
turn it, bend it and shape it like taffy until 
you get that desired effect or look. The 
major pitfall being that one wrong move 
can shatter or break your glass work, and 
you have to start all over again (and expe-
rience all the frustration and anger that go 
with it). 
    That’s the main premise of the reality 
competition series “Blown Away”, in which 
its second season recently premiered on 
the popular Netflix streaming service. The 
10-episode series, produced by the Cana-
dian-based company marblemedia, pits 10 
selected glass artists with varying years of 
experience in glass blowing, as they com-
pete each week on a different creative chal-
lenge, and have a total of 4-5 hours to 
design, create and showcase their respec-
tive works of glass art. Their works are 
judged by host Nick Uhas, glassblowing ex-
pert Katherine Gray, and a different guest 
judge each episode. At the end of the sea-
son, the final contestant left standing will 
win a $60,000 prize package, which in-
cludes an internship at the prestigious 
Corning Museum of Glass in Corning, New 
York. 
    Since its debut two years ago, “Blown 
Away” has received a great deal of fans and 
acclaim from such media outlets as the 

New York Times, which picked the show as 
one of its favorite TV series of 2019. 
    But how did an unscripted reality show 
about the art of glass blowing get its gene-
sis? According to Matt Hornburg, one of 
the show’s producers, it emerged from a 
brain storming session. 
    “We wanted to generate a show that 
was process and skill-based that was not a 

cooking show. It had to be visual and stun-
ning,” said Hornburg during a recent phone 
interview. “The idea was actually suggested 
by one of our interns. Glass is all around us 
and has been for thousands of years. It’s 
something that we can all relate to, and 
even the technique of glass blowing has re-
mained the same for all those years. We 
found it interesting that we could juxtapose 
fire with the fragility of glass.” 
    “As well, the people who create these 
works of glass are compelling characters, 
whose personal stories make them acces-
sible to the viewers,” he added. “They are 
passionate people who have a story to tell 
us through this delicate art.” 
    And to add the icing on the cake, the 
show was fortunate to have Netflix be-
come its broadcaster. “We’re very proud to 
be part of the Netflix family,” said Horn-
burg. “It was basically the right pitch at the 
right time. And we found the right home at 
this premium quality streaming service for 
Blown Away. It’s so much fun to have a 
show that is seen by so many people 
around the world.” 
    The nerve center for Blown Away is the 
“hot shop”, where the contestants have 
their own “glory hole” station to work at, 

and have at their disposal all the necessary 
tools and equipment to allow them to 
properly do the job and complete each 
challenge in the allotted amount of time 
that’s given to them on each episode, and 
also includes a museum-type gallery to dis-
play their finished works, so that the three 
judges could inspect each work and render 
their decision on who did the best work 
for that challenge, and which contestant is 
to be eliminated. 
    “The hot shop is actually an old ware-
house that we found in Hamilton. It took 
us a couple of months to rebuild it up, so 
that it could obtain its own character for 
the show,” said Hornburg. 
    He also stated that several changes have 
been introduced for season two. First off, 
the group of 10 contestants have been cho-
sen not only from the U.S. and Canada, but 
also from England, Australia and Japan. Sec-
ond, adjustments have been made to the 
hot shop, including the addition of an air 
conditioning system for the convenience 
and comfort of the competitors who have 
to spend long hours in an exceedingly hot 
workplace. Third, the run times of each 
episode have been expanded by several 
more minutes, in order to give more focus 
on the process and the finished product. 
And fourth, a wider range of guest judges 
have been included, such as designer Bobby 
Berk of “Queer Eye” fame, an NFL player 
who is yet to be named, Canadian fashion 
designer Sunny Fong, as well as two previ-
ous participants from season one of Blown 
Away: Alexander Rosenberg and champion 
Deborah Czeresko. 
    Hornburg is pleased with the success of 
Blown Away, and in turn, how it helped cre-
ate a better appreciation for glass blowing. 
“Since the show’s debut, many viewers have 
wanted to try glass blowing for themselves, 
and there have been several corporate 
events that have involved it. The show put 
a magnifying glass to an art form that did 
not usually have some form of interest 
level,” he said. “As well, I think Blown Away 
has started a trend towards returning to a 
much simpler type of TV programming, 
where it can find a new, yet broader audi-
ence.”  

By Stuart Nulman
mtltimes.ca

Season 2 of reality series 
“Blown Away” now airing
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In these times, streaming—which had al-
ready gained popularity before the pan-
demic—has become essential for movie 
fans. Providers of these services, for their 
part, also have the power to decide what 
to offer. This is not much in terms of new 
productions, since many have postponed 
their release dates. However, these compa-
nies also have vast collections of classic 
films, a potential treasure for older audi-
ences willing to enjoy them again.  For 
younger audiences interested in cinema as 
an art form, those classic movies provide a 
valuable source about its evolution.  
   However, watching films from a bygone 
era presents sometimes a problem.  A kind 
of cultural disjointedness may occur, partic-
ularly while today's audiences are con-
fronted with movies containing views that 
may be at odds with contemporary values. 
One typical case was that of "Gone with 
the Wind" the classic 1939 film directed by 
Victor Fleming and set during the American 
Civil War. Clark Gable and Vivien Leigh 
were the main characters in that romantic 
story. However, later, Hattie McDaniel 
(Mammy) has caught much attention: she 
was the black servant and somehow confi-
dant of the beautiful Scarlett O'Hara, the 
plantation owner's daughter. The film has 
been categorized as racist for its portrayal 
of blacks and a veiled sympathetic depiction 
of slave-owners' Southerners. Thus, HBO 
decided to remove the movie this past 
summer, in the middle of the protests for 
the killing of George Floyd and the Black 
Lives Matter movement's rise. The stream-
ing company announced then that the 
movie would eventually be reinstated with 
a "new introduction by Black scholar and 
television host Jacqueline Stewart." 
   The Walt Disney Studios, through its 
streaming service Disney+, acted more 

drastically completely excluding its "Song 
of the South" from its catalogue. In a state-
ment issued last year, Disney executive 
chairman Bob Iger said that the movie was 
"not appropriate in today's world." The 
1946 film, that combined live-action and an-
imation, featured James Baskett as Uncle 
Remus, a black old man working in a plan-
tation during the so-called reconstruction 
period in the American south. Uncle Remus 
enjoyed telling stories to Johnny, a white 
boy, while blacks were portrayed as having 
a happy life there. The movie, denounced as 
racist, can no longer be seen on Disney+ 
although at the time it was very successful. 
Its song "Zip-a-Dee-Doo-Dah" composed 
by Allie Wrubel with lyrics by Ray Gilbert, 
won the Academy Award for Best Original 
Song. 
   While an undeniable racist undertone can 
be detected in "Song of the South," other 
decisions by Disney recently made public 
might be more controversial. The corpora-
tion decided to remove from its children 
section classic movies such as "Peter Pan", 
"Dumbo", and "The Aristocats." The reason 
given was that they "promote damaging 
stereotypes." The films will still be available 

in the general section.  
   I am puzzled by the case of "Peter Pan," 
a beautiful 1953 animation film which 
strangely, will not be available for children, 
and is accused of stereotyping indigenous 
people.  I find that on the contrary, it pres-
ents a sympathetic view of them. In one 
part of the story, the tribe's chief's daughter 
was kidnapped by villain Captain Hook, and 
Peter rescued her.  The chief actually appre-
ciated Peter and the film portrayed the in-
digenous man in a dignified way.  
   For their part, "Dumbo" (1941) and "The 
Aristocats" (1970) were removed due to 
scenes where, indirectly, Afro-Americans 
and Asians, respectively, were depicted 
stereotypically. Of course, cinema—and all 
its current video variants—with its combi-
nation of image, words, and music is a pow-
erful medium. In that capacity, it might exert 
great influence on people, especially young 
children. However, freedom of expression 
too is a significant value to consider and to 
which children should also be introduced. 
While it seems evident that expressions 
aimed at belittling, humiliating, or promot-
ing hate against a group in society should 
be banned, depictions of events as they 
were perceived at a particular time should 
be approached differently.  They may be ac-
companied by some explanatory introduc-
tion outlining the period's cultural 
circumstances, as some streaming compa-
nies are already doing. Banning a film, how-
ever, should only happen after a thorough 
examination of the issues. After all, censor-
ship—a threat that filmmakers have tradi-
tionally faced—should not be reinforced 
either. But certainly, these are complex 
times, and often it's hard to balance respect 
for groups historically oppressed and the 
freedom necessary for artistic creation. 

By Sergio Martinez
mtltimes.ca

Movie Reviews - mtltimes.ca

Great films yesterday,  
questionable today?

[1] Scarlett O'Hara (Vivien Leigh) and 
her servant Mammy (Hattie McDaniel) 
in "Gone with the Wind": submissive 
blacks and a sympathetic look at slave-
owner Southerners led HBO to remove 
the classic film  
[2] "Peter Pan" one of Disney's classic 
and most beautiful animation films has 
been deemed not suitable for children 
[3] Did "Peter Pan" portray indigenous 
people in a stereotypical way?  
[4] Uncle Remus (James Baskett) en-
joyed telling stories to the white kids. 
Lots of fantasy, beautifully filmed, great 
music, but the reality of black people in 
the plantations was nowhere to be seen 
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Purposeful Brows
Thank god for eye-
brows. This little 
ridge of hair above 

the eye socket does 
a great job in saving 
our eyes. Excess 
sweat, moisture, rain 
are diverted side-
ways, away from our 
precious orbs. Eye-
brows are a much 
appreciated and use-
ful appendage.   
   Cosmetically, eye-
brows have been al-
tered over the 
centuries. Hair 
added or removed. 
The shape changed. 
Lots of options to 
attain the desired 
goal.  Some people 
do mega eyebrow 
maintenance, others 
do nil. 
   Whether or not 
you are into your 
eyebrows, we can’t 
help but observe 
them in others. 
From bushy to plain 
we gain clues to 
one’s mood. Anger? 

Surprise? Sadness?  
With the mask 
deleting many facial 
clues, the eyebrows 
have become more 
important forms of 
expression. How-
ever, we view them, 
we do not want to 
lose them. 
How eyebrows can 
be lost or damaged 
   Eyebrow loss or 
reduction can occur 
for many reasons. 
Aging can do it, but 
so can autoimmune 
diseases, nutrition 
deficiencies, eczema, 
psoriasis, ringworm, 
hormonal imbal-
ances, drug side ef-
fects. Another 
potential loss is our 
own doing: excess 
makeup, plucking, 
dying, tattooing, mi-
croblading.  Some 
people have trouble 
doing things in mod-
eration and overdo-
ing the brows can 
mean trouble.  
   Bold eyebrows are 
the rage. Ads tell us 
that big, thick eye-
brows are signs of 

youth and beauty. 
Attractively format-
ted of course, not 
the mad scientist 
bushy brows, as fas-
cinating as they may 
be.  
   Ads enlighten us as 
how to achieve the 
attractive brow.  
Pencils. Tweezing. 
Plucking. Gluing. 

   Pencils may appear 
relatively harmless 
but side effects can 
be skin irritations, 
pore clogging, hair 
loss, especially if the 
tool is of the 
cheaper version.   .  
   Tweezing and 
plucking can cause 
permanent damage 

so if this is a choice, 
don’t go wild. 
   Dying the brows is 
no different from 
dying the hair on the 
scalp as the same 
dyes are offered.  
But because of the 
closeness to the eye, 
these strong chemi-
cals can cause ‘im-
paired sight and 
even blindness’. The 
FDA has actually 
banned eyebrow 
dying and eyelash 
tinting. Canada, not 
yet.  But even in the 
US, illegal salons still 
operate.  
   Eyebrow exten-
sions require the 
use of glue. Alarm 

bills should be ring-
ing here too. The 
glue itself is most 
probably toxic and 
anywhere hear the 
eyes, beware.  Al-
though it may be a 
less risky option 
than microblading 
and tattooing. 
 
Microblading or Tat-
tooing? 
   Microblading is a 
cosmetic tattooing-
like procedure that 
involves breaking 
the skin and insert-
ing a dye into the 
second dermal layer 
of skin. It mimics the 
appearance of the 
natural eyebrow 
hair.  Lasts a couple 
of years.  
   Tattooing the eye-
brow means ink is 
used. It is permanent 
and can fade over 
time, often unattrac-
tively. While still un-
c o m f o r t a b l e , 
tattooing the eye-
brow can be more 
painful than microb-
lading. Sometimes 
the solution is a 

numbing cream, 
containing lidocaine. 
Not good. 
   If you opt to make 
changes, do it wisely. 
Consider the risks, 
especially if it is per-
manent.  
Know and trust 
your salon (when 
not in lockdown). 
You may pay more 
for good service and 
tools, but your 
brows will say 
thanks. Allow them 
to continue to be 
purposeful. Our eye-
brows benefit from 
healthy emu and 
argan oil. Treat them 
gently and feed 
them well. 
   We stand behind our 
products. We give great 
customer service. Visit us 
at natural.ca. Subscribe to 
our newsletter. ‘La Bou-
tique Earth to Body’, 89 
Lucerne, Pointe Claire, QC 
H9R 2V1) Email 
info@natural.ca   Store: 
Tues, Wed, Thurs: 10-4 (if 
in lockdown…Call 514-
694-0705) We do curb-
side from headquarters.

By Martha Shannon
mtltimes.ca
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Keep up with the times!

Due to COVID-19 please sign 

up for e-mail delivery  

- Stay safe!

Social media • Graphics • Videos • websites  

We do it all! E-mail for a quote today! 

info@mtltimes.ca
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Add amount 

               Framed ad + $2.50 

              Bold letters + $2.50 

                 Capitals + $2.50 

             Centered text + $3.75 

                 Clip art + $9.50 

              Picture + $14.00

Great time to clean-up! Our classifieds are

Tel.: 514.951.3328 • info@mtltimes.ca

3551 boul. St. Charles, 

suite #547,  

Kirkland, Quebec 

H9H 3C4
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MOVING
All jobs - houses, aparts., single items. 30 

years experience. 
Local / Long distance   

Maritime, Ontario.
Call Bill 514-457-2063 

TOLL FREE 1-877-870-3432

WANTED:
CARS, TRUCKS 

OR VANS

514-685-5666

44
40

21
91

2

FOR SCRAP
7 DAYS/WEEK 

ANY CONDITION

?

FINANCE
FINANCIAL Problems? 
Drowning in debt! Stop the 
harassment. Bankruptcy 
might not be the answer. To-
gether let’s find a solution. 
Free Consultation. G. Bill 
Hafner - Licensed Insolvency 
Trustee 8585 St-Laurent: 
514-983-8700.          

Advertise your  
business for  

CALL FOR DETAILS  
Call 514-457-7656 
info@mtltimes.ca

ADVERTISE YOUR BUSINESS FOR 
ONLY $9.95/ 
Call for more details 

514-457-7656
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10
01
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Gunsmith
BUY & SELL
NEW AND USED 

RESTRICTED AND 
NON RESTRICTED 

REPAIRS

514-453-5018
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0-

10
04

19
-1

13
19

2

ADVERTISE YOUR BUSINESS FOR 

ONLY 
$14.75/WEEK

by e-mail 
info@mtltimes.ca

3” x 3”  every week for one year

MIN 52 WEEKS 

• BLACK & WHITE / COLOUR EXTRA 
• ARTWORK NOT INCLUDED 

• SEND PDF 300 DPI  
BY TUESDAY NOON 

3”W X 3”H                            
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44 33for thefor the  
price ofprice ofweeksweeks

E-mail or fax your classified to:

12 words or less. 35¢ each add. word.

$9.95

Advertise your  
business for  

CALL FOR DETAILS  
Call 514-457-7656 
info@mtltimes.ca

Advertise your  
business for  

CALL FOR DETAILS  
Call 514-457-7656 
info@mtltimes.ca

Arbo-Tech
Office (514)326-0423 

Cellular: (514)969-9685

www.Arbo-Tech.ca
info@arbo-tech.ca

Free Estimate • Fully Insured

Tree Specialist

• Trimming 
• Pruning 
• Tree Planting 
• Removal of  
  Dangerous Trees 
•Stump Removal 
• Cedar Hedges

MAN  LOOKING  FOR  
WOMAN  OF OTHER   

NATIONALITY 
64 y.old  fr-cdn  bilingual  
well  educated man  looking  
for  a  39-59 y.old  woman 
of  other  origin  for  a  seri-
ous  relation. Please  texto at 

 (450) 680-1220  or 
micou40@hotmail.com                 

010-032120

SERVICECARS

SERVICESERVICE

EMPLOYMENTEMPLOYMENT

Is your health a priority?  
Solutions without side  

effects for:   
• hypertension  
• cholesterol 

• diabetes  
Contact: Nutrilogiq.net  

514-420-2777                
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0-

04
04

20

BOKOR RENOVATIONS
In business for over 25 years

EXPERT IN COMPLETE PROJECTS

Experienced in 
insurance claims

RBQ #8346-8199-29 Call 514-867-4192
www.bokorrenovation.com

INSURED • BONDED • EXPERIENCED

• Carpentry 

• Windows & Doors 

• Brick & Cement

• Kitchens 

• Bathrooms 

• Basements 

   & extensionsPAINTING & 
DECORATING
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0
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0
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9
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3
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kevinshea@sheapainting.com

514.267.2378
www.sheapainting.com
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Antiquités Ste-Genevieve 
Flea Market

Rooms “Kiosks” for RENT 
Sell everything at the best  

Flea Market in the West Island 
Every Sunday 9 AM - 4 PM 

ALL YEAR ROUND
15,674 Gouin Blvd. West 

Ste-Genevieve (Pierrefonds) H9H 1C4 
WestIslandFleaMarket.com
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514-993-8839

A1- Towing

We pay TOP $$$ for  
scrap vehicles $150 - $1000 
Pick-up removal included 

Call the best!
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Carpentry,Fences & Decks 
Doors &Windows 

Concrete & Cement Finishing 
Brick Work & Tuck Pointing 

Gyproc,Painting Ceramic Tiles 

Over 30 Years. Experience

Looking for bilingual salesperson to cover 
 Montreal & surrounding area’s with fantastic promotion 

campaign for both our papers.
• Bilingual • Must have own car. 

• Minimum 2 years sales experience  
(Sales with other newspapers an asset). 
• Salary base depending on experience. 

Please send your CV to 
info@mtltimes.ca 

or call (514)457-7656

SALES REP WANTED

Advertise your  
business for  

CALL FOR DETAILS  
Call 514-457-7656 
info@mtltimes.ca

Advertise your  
business for  

CALL FOR DETAILS  
Call 514-457-7656 
info@mtltimes.ca
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514-225-1554

www.refecto.ca
info@refecto.ca

Services include: 
Full renovation and  
remodeling Services 
• Concrete Repairs 

• Filter repairs 
• Painting (all colours) 

• Epoxy paint 
• Sand blasting 
• Closing pools

BOOKING 

JOBS NOW

Have your pool ready for next year! 
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