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Lauren Marks Vesely
Courtier immobilier 
Real Estate Broker 

514-944-8336

For Sale or for Rent  
7190-7200 Frederick-Banting 

St Laurent (Technoparc) 
Building 40,480 s.f. new hvac and roof!  
Open space, offices & meeting rooms! 

Excellent condition!
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Montrealer Isabelle Stern: the 
making of a dance music star

Montreal singer/songwriter Isabelle Stern 
has transcended a love for dance music into 
a budding recording career. 
   The native of Fort Lauderdale, Florida – 
who has been living in Montreal since the 
age of four – got her start not in the 
recording studio, but in the TV studio. It all 
began in 2010, when she was a contestant 
on season three of the YTV competition re-
ality show The Next Star, where she be-
came a fan favorite as well as one of the 
show’s Top 6 of Canada. Appearances on 
the Next Star spin-off series SuperGroup 
and two appearances on the French lan-
guage V Tele series L’echelle du Talent fol-
lowed. 
   From there, Isabelle posted a number of 
videos in which she performed several of 
her favorite dance tunes, some of which 
have garnered well over seven million 
views. Last June, she released a remix cover 
of the song Secrets by DJ Regard featuring 
RAYE, which attracted over 1.5 million 
streams on Spotify. 
   And now, Isabelle just released her latest 
EP single It’s Not About You on the UK-
based label Enhanced Music. Since its re-
lease last week, the single has received a 
great deal of positive feedback, and is being 
featured on Spotify and Apple Music (on its 

future and new dance hits section), plus 
being played on the Tomorrowland One 
World Radio. 

   “I love dance music because it plays to my 
extroverted, socialite nature. I like to be in 
the action and feed off the energy of what 
dance music brings,” she said in a recent 
phone interview. “And when there’s a lot of 
good vocals, the song creates an ambiance 
that reverberates with the listeners that 
stands out and gives them a good feeling 
that wants them to get out on the floor and 

dance.” She added that she is influenced by 
R&B music, especially the vocal styles of 
singers Alicia Keys and Christina Aguillera. 
   The opportunity to team up with Aus-
tralian DJ Marcus Santoro to record It’s 
Not About You marked a milestone in Is-
abelle’s young career in the music industry. 
“This was the first time I got to record an 
original song; in fact, Marcus reached out to 
me first and when he did, I jumped up and 
down in excitement. He has so much ex-
perience and connections in the music in-
dustry, and to me, that collaboration was a 
key factor towards credibility,” she said. 
    With the rapid and early success of her 
new recording, Isabelle is beginning to take 
in this new world that is music industry, es-
pecially how her work is starting to create 
an impact with fans around the world. “It’s 
paving the way for me as to how to be a 
recording artist,” she said. “However, right 
now I don’t have an album in the works. I 
prefer to release EP singles, as well as build 
more of a name for myself and develop a 
following. To me, patience is very important. 
It’s the quality of the work that matters to 
me.” 
   To find out more about Isabelle Stern and 
her music, go to: www.isabellestern.com .

By Stuart Nulman
mtltimes.ca



www.mtltimes.ca4                                                                                                                                                                                                                                                                    February 27, 2021 • 

Bixi unveils its new and  
improved pricing structure for 

an electrifying new season!

As the next BIXI season approaches, which 
will be marked by the addition of 725 new 
electric BIXI bikes and 83 new electric sta-
tions, the City of Montreal's executive com-
mittee approved this morning BIXI 
Montréal's 2021 new improved adapted 
pricing, which is simpler and more flexible 
for users. This new adapted pricing model 
will allow a large number of citizens to ac-
cess BIXI's service at an affordable and at-
tractive price, while paying only for what 
they actually use. 
   "I applaud BIXI Montréal's efforts to 
adapt the offer, making it even more attrac-
tive. More than ever during this crisis, Mon-
tréal's bike-sharing service has proven to 
be an ideal mode of transportation, and the 
enthusiasm for self-service and electric-as-
sisted bicycles is here to stay. The City of 
Montreal continues to invest in optimizing 
BIXI's service to effectively serve the public, 
as well as new areas. We are already looking 
forward to seeing you on April 15! " said 
Eric Alan Caldwell, who is responsible for 
urban planning and mobility on the City of 
Montréal's executive committee.  
   BIXI Montreal is proud to report a satis-
faction rate of more than 94% of its mem-
bers1.  and is inviting citizens to download 
the mobile application and subscribe to so-
cial networks and newsletter, to make sure 
they don't miss out on any of the new 
products and offers to come. Starting 
March 15, citizens will also be able to take 
advantage of the pre-season offer on the 
seasonal membership. This will be offered 
at the reduced price of $89 for a limited 
period rather than the regular price of $99. 

BENEFITS FOR MEMBERS  

AND REMOVAL OF ADDITIONAL FEES 
FOR CASUAL USERS   

   In 2021, new seasonal and monthly BIXI 
members will benefit from many advan-
tages, including a preferential rate when 
using electric bikes. In addition, thanks to 
the new simplified per-minute rate, casual 
users will no longer have to pay unex-
pected additional fees. 

NEW MEMBERSHIP RATES 
• Season pass (April 15 to November 15): 
$99 
• Monthly subscription: $19 per month*A 
reduction of almost 50% off the 2020 
monthly rate of $36 
• Regular BIXI bike ride: 45 minutes or less 
included, 5¢ /minute for each additional 
minute. 

• Electric BIXI bike ride: 10¢ /minute from 
the first minute 

NEW RATES FOR CASUAL TRIPS 
   In order to provide a simplified customer 
experience, the one-way, 1-day and 3-day 
products are replaced by a single product 
for casual users. 
• Unlock fee per trip: 50¢ 
Choose your bike: 
• Regular bike ride: +10¢ /minute   
• Electric bike ride: +25¢ /minute   
   BIXI Montreal anticipates that the new 
rate structure and the unparalleled success 
of electric BIXI bikes with its customers 
(which were used 60% more than regular 
bikes in 2020) will result in a 35% increase 
in ridership for the 2021 season, compared 
to 2020.
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Vaccination: downtowners 
almost forgotten

By now, we all know that the Cana-
dian government's vaccine manage-
ment has been one of the worst 
"horror stories" at this time of the 
pandemic. Of course, some of these 
stories originated in previous gov-
ernments policies. When the Con-
servatives were in office, they sold 
a federal facility that produced vac-
cines (the multinational that bought 
it closed it down). For its part, this 
current government's lack of vision 
led to privilege the purchase of vac-
cines from foreign multinationals—
at a cost still kept secret and with 
no guarantee as to when they 
would be delivered—while giving 
paltry grants to domestic projects 
to develop our own vaccine.  
   That's the federal scenario, but as 
the actual implementation of the 
shots is under provincial jurisdic-
tion, we have had our own blunders 
to deal with here in Quebec. For in-
stance, until the beginning of this 
week, downtown residents had 
been left out of the vaccination 
campaign. The Peter McGill ward 
(downtown west-end) population 
in the Ville Marie borough com-
prises a large proportion of seniors. 
However, the "geniuses" at the 
CIUSSS (the Centre integré univer-
sitaire des Services Sociaux et de 

Santé) that oversee health care in 
the area had initially set only four 
vaccination centres for them. All of 
those facilities were located outside 
the Peter McGill district: Palais des 
congrès (eastern part of down-

town), Carré Décarie (in Snowdon), 
7101, avenue du Parc (in Park Ex-
tension), and the Bill Durnan Arena 
(in Côte des Neiges). These loca-
tions would have forced seniors to 
go far away from their neighbour-
hoods, most likely by public transit, 
and—paradoxically—exposing 
these persons, seeking immuniza-
tion, to contagion. 
   The initial blunder was eventually 
fixed, thanks to the action by West-

mount-St-Louis MNA, Ms. Jennifer 
Maccarone. She was acting on be-
half of downtown and Westmount 
citizens left out of the vaccination 
campaign. The CIUSSS now has 
added three more sites for 
COVID-19 vaccination: MUHC 
Glen site, MUHC Montreal General 
Hospital, and CLSC Métro (located 
at the St. Mathieu entrance to the 
Guy-Concordia metro station).  
   What still makes many people 
wonder about the original choices 
made by the CIUSSS, is that there 
are other large facilities in the area 
that could have easily accommo-
dated vaccination centres. The 
McGill Gym on Pine Ave., the atri-
ums of Concordia University on De 
Maisonneuve, and some of the 
common areas of Dawson College 
are all located in the downtown 
west-end or within walking distance 
of this neighbourhood.  
   In any case, downtown seniors in 
particular and other district resi-
dents, in general, may feel some re-
lief now that new vaccination 
centres have been added. Well, that 
until the next blunder by govern-
ment bureaucrats, which, as we all 
know, are not the brightest kind of 
people in town.

By Sergio Martinez
mtltimes.ca

The Palais des congrès in the eastern part of downtown is one of the designated vaccination centres, at first 
downtown seniors would have had to travel far from their homes to get their shots
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Montreal en Lumiere festival 
unveils its gastronomic line-up

Montreal foodies … get ready to put your 
discriminating palates to work next month, 
as the 22nd edition of the Montreal en Lu-
miere festival, presented in collaboration 
with the Casino de Montreal and runs 
from March 4 to 28, has just unveiled its 
line-up for the gastronomic aspect of its 
programming. 
   This year, the festival will offer for the 
very first time, four special web series – 
each containing 22 episodes – that will 
focus on the joys of Quebec and local cui-
sine. 
   The four web series include the following: 
“Autour de la table”, presented by the 
Casino de Montreal, with host Vanessa 
Pilon, who talks with a number of local 

celebrities and discovers what their re-
spective culinary secrets and passions are 
all about; “La brigade decouverte Montreal 
en Lumiere” (or the “Discovery Brigade”) 
finds out what food passions that define a 
number of local chefs and food producers; 
“Chef en ebullition” has a number of chefs 
reveal what recipes and dishes that they 
have experimented, developed and created 
during the course of the COVID-19 pan-
demic; “C’est l’heure de l’apero”, presented 
by the SAQ, invites viewers to join host 
Vincent Sulfite for an after-work cocktail 
with some of the best names in the culi-
nary industry. 
   As well, 20 participating Montreal restau-
rants, all of whom are dedicated to using 

local produce and ingredients, is offering 
foodies across the city to savour their ex-
clusive menus that are available throughout 
the run of the festival – via take-out or de-
livery – with the Bonnes Tables Air France. 
This promotion will also hold a contest 
called the Air France Finest Tables Contest, 
in which participants have the chance to 
win one of four $250 gift certificates good 
for one of the Finest Table restaurants of 
your choice; the contest runs from Febru-
ary 26 until March 11. 
   For more information about the festival, 
or to watch any of the web series, go to 
www.montrealenlumiere.com .
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Burly Boys opens mid-March operating as 
a ghost kitchen out of the Lord William 
Pub. Burly Boys sandwiches and quinoa 
bowls turn fresh locally-sourced ingredi-
ents into flavour-loaded fast casual eats 
inspired by worldly flavours. 
   From the “A Lo Cubano” to their Spicy 
Italian Sausage and Burly Banh-Mi, Burly 
Boys aims to keep your taste buds trav-
elling without ever leaving the city. They 
even have a vegan offering featuring 
cashew vegan cheese, roasted eggplant, 
pico de gallo, pickled jalapenos and gua-
camole. Guests can choose to enjoy the 
toppings on ciabatta bread or on a bed of 
quinoa and spinach salad. 
   “We wanted to create a more COVID 
19-friendly concept by offering healthier 
fast casual options that are still loaded 
with flavour.” Says co-owner Joe Pilotte. 
“We are excited to launch this concept 
and are in negotiations to have a brick 
and mortar version of the concept up 
and running by late spring/early summer.” 
   Pilotte is joined on this project by chef 
Rodrigo Marholz and front of house man-
ager Jeff Brohman, both are partners 
from Lord William Pub. Lord William Pub 
opened in 2015 in the heart of Griffin-
town, located in the historic Caledonian 
Iron Works Co. building. 
   Burly Boys will operate Wednesday 
through Saturday. Their full menu and link 
to order can be found on their website 
www.burlyboysmtl.com or check out 
their Facebook and Instagram pages 
@burlyboysmtl. www.burlyboysmtl.com

Burly Boys sandwiches and 
quinoa bowls opening soon
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$11.50

West Island Community Shares 
honouring COVID Fighting 
West Island Businesses and 

their employees
After almost a year since the beginning of the COVID-19 
pandemic, West Island Community Shares is recognizing 
local West Island businesses and their employees who went 
above and beyond in their fight against COVID- 19. Many 
local businesses and their employees have played an impor-
tant role in the fight against the virus, and often did so be-
hind the scene. 
    Last year, we were pleased to feature 10 influential busi-
nesswomen philanthropists as part of our Red & White net-
working dinner. This year, although we couldn’t host our 
biggest annual fundraiser due to the sanitary restrictions, 
we didn’t want to miss the chance to highlight local com-
panies and their employees who have taken a leading role 
in the battle against COVID-19 in their own way. 
    This week, we are excited to highlight the hard work and 
generous contributions of: Medtronic, National Bank, New 
Look Vision Group, Pfizer Canada and Tenaquip. Not only 
did they give $10,000 each to Community Shares as a show 
of unity and in support of our front-line community work-
ers, but they also contributed enormously to the fight 
against COVID-19. 
    Please see attached for more info and also visit: 
https://www.communityshares.ca/covid-fighting-companies.html
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Today, Health Canada authorized two 
vaccines; the COVID-19 vaccine manu-
factured by AstraZeneca, and developed 
in partnership with Oxford University, 
and, the Serum Institute of India's ver-
sion of the AstraZeneca vaccine. 
   Health Canada received an application 
for authorization from AstraZeneca on 
October 1, 2020, and from Verity Phar-
maceuticals Inc./Serum Institute of India 
(in partnership with AstraZeneca 
Canada Inc.) on January 23, 2021. After 
thorough, independent reviews of the 
evidence, the Department has deter-
mined that these vaccines meet 
Canada's stringent safety, efficacy and 
quality requirements. 
Health Canada's authorization of the 
Verity Pharmaceuticals Inc./Serum Insti-
tute of India product relies on the as-
sessment of its comparability to the 
AstraZeneca-produced version of the 
vaccine. 

   These are the first viral vector-based 
COVID-19 vaccines authorized in 
Canada. The vaccines are authorized for 
use in people over 18 years of age. They 
are administered as a two-dose regimen 
and can be kept at refrigerated temper-
atures (from 2˚ to 8˚C) for at least six 
months, facilitating distribution across 
the country. 
   These vaccines were authorized with 
terms and conditions under Health 
Canada's Interim Order Respecting the 
Importation, Sale and Advertising of 
Drugs for Use in Relation to COVID-19. 
This process allowed Health Canada to 
assess information submitted by the 
manufacturer as it became available dur-
ing the product development process, 
while maintaining Canada's high stan-
dards. 
   Health Canada has placed terms and 
conditions on the authorizations requir-
ing the manufacturers to continue pro-

viding information to Health Canada on 
the safety, efficacy and quality of the vac-
cines to ensure their benefits continue 
to be demonstrated through market 
use. 
   In keeping with the Department's 
commitment to openness and trans-
parency, Health Canada is publishing a 
number of documents related to its de-
cisions, including high-level summaries of 
the evidence it reviewed to support the 
authorizations of the vaccines. More de-
tailed information will be available in the 
coming weeks, including detailed scien-
tific summaries and the full clinical trial 
results that support the use of the vac-
cines. 
   Health Canada and the Public Health 
Agency of Canada will closely monitor 
the safety of these vaccines once they 
are on the market and will not hesitate 
to take action if any safety concerns are 
identified. 

Health Canada authorizes  
AstraZeneca and Verity  

Pharmaceuticals Inc./Serum  
Institute of India  

COVID-19 vaccines
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What’s going on in Montreal
Montreal comedy fans, rejoice! The 39th 
edition of the Just For Laughs Festival will 
be back as part of the city’s summer festival 
season, as it will take place between July 15 
and 31. 
   Although the official festival line-up will 
be announced over the next few months, 
fans will once again experience the key el-
ements of what has made Just For Laughs 
the premier comedy festival in the world, 
with plenty of stand-up performances, In 
Conversation panel discussions and 
keynote speeches.  
   However, the main concern that’s on the 
minds of many of the festival faithful is, on 
the heels of the COVID-19 pandemic, will 
Just For Laughs go back to live, in-person 
shows, online shows, or a hybrid of both? 
   In a recent interview with the Gazette, 
Just For Laughs CEO Bruce Hills said that 
he is confident that the festival can do size-
able live events in a safe manner that abides 
by government safety guidelines. However, 
Hills added that the festival and its creative 
team are keeping their options open so 
that they can have live shows, and go with 
the hybrid live/online route if the option of 
staging live shows is not possible.  
   As of now, Just For Laughs announced 
that their popular ComedyPRO industry 
conference will go totally online from July 
28-31 with many of its long-running fea-
tures, such as New Faces showcases, pitch 
sessions, keynote speeches, network meet-
ings with powerbrokers, and conversations 
and panel discussions with some of the 
major names in the comedy industry, as 
they address many of the issues that con-
cern the future of comedy. Passes are now 
available for the limited time early bird 
price of $99US by going to: 

 www.comedypro.hahaha.com . 
   Entries are now being accepted for the 
funniest comedy short films from around 
the globe to be showcased digitally at the 
2021 edition of the Eat My Shorts compe-
tition, a festival staple since 1997. The 
screenings will run from July 26-31. Dead-
line for submissions is May 21.  
   As well, the festival, along with Project 10 
Productions and Tubefilter, are searching for 
the funniest, edgiest, original and innovative 
long form or serialized comedy content 
with “From Set to Screen: TV, OTT, SVOD 
and More”. Applicants from around the 
world are invited to submit their English 
language single or multi-camera scripted 
shows, whether they are sitcoms, game 
shows, reality shows, variety, sketch or an-
imated series that run 30 minutes or 
longer, that will be judged by a distinguished 
panel of network executives, producers and 
high level representatives from a number 
of streaming services. Deadline for submis-
sions is May 14. 
   “Beyond the Box: Playing It Short” is 
seeking out the funniest new and innova-
tive short-form comedy content that runs 
for no longer than 15 minutes and caters 
to streaming services such as Apple TV, 
Snap, Sundance TV and YouTube. Formats 
can include scripted shows, animated 
shorts, factual-based productions, variety 
or sketch. Submissions have to be digital-
first shows and have to be geared towards 
bite-sized viewing. Deadline for submis-
sions is May 14. 

   For more information regarding these 
three competitions, including submission 
guidelines, rules and regulations, and prize-
winning details, go to: 
 www.comedypro.hahaha.com/submissions . 

••• 
   Congratulations go out to Montreal 
media artist Luc Courchesne, who was one 
of the eight national winners of the 2021 
Governor General’s Awards in Visual and 
Media Arts. 

   Mr. Courchesne was recognized for his 
pioneering work in the fields of media and 
design, and how he used immersive and in-
teractive experiences in his avant-garde 
works. He is also known for creating the 
“Panoscope 360”, which is a machine that 
takes digital art and projects it in a 360-de-
gree view. That desired effect helps to take 
the audience from being a passive group 
into active visitors who become fully im-
mersed and involved within the particular 
piece of projected art. Two years ago, Mr. 
Courchesne won the prestigious Prix 
Emile-Borduas for visual arts, and became 
the first digital artist to receive this honour. 
Currently, he is working on a number of 
online exhibitions, such as “Anamorphosis”, 
which chronicles how he created the 
Panoscope 360. 

* * * 
   Besides the brand new ice-skating rink 
that recently opened to the public, Parc 
Jean-Drapeau has plenty of outdoor activ-

ities for the entire family to enjoy through-
out the rest of this winter. 
   For hikers, the park has 25 kilometres of 
trails to explore, including the two-kilome-
tre Discovery Trail that’s located along the 
north shore of Ile St. Helene. As well, the 
trail contains a number of signs about the 
various artworks and heritage buildings 
that are situated in the park. If snowshoeing 
is your mode of winter exploring, there are 
trails in the park’s wooded area and play-
ground that surrounds Mont Boulle. And 
you can give yourself a history lessons 
about Ile St. Helene with the 10 informative 
billboards that dot the trails. There are also 
two traditional cross country ski trails on 
both Ile St. Helene and Ile Notre Dame 
that are well marked out and maintained. 
   Espace 67 has plenty of natural slopes for 
some fast-paced fun, whether you use a 
sled, toboggan, sliding carpet or foam board. 
For those who prefer their fast-paced rid-
ing on two wheels, the park has fat bike 
trails on Mont Boulle, as well as a number 
of twisty trails and gradients to test those 
oversized tires that offer better traction on 
any type of surface. 
   For the more adventurous types, the park 
has a rock climbing wall that is 100 metres 
long and between eight and 12 metres high, 
where you can scale the wall via bouldering 
or top rope climbing. It is highly recom-
mended that anyone who wants to climb 
the wall must do so with a partner, and 
must bring along a crash pad.  
   Finally, bird watching offers a more tran-
quil way to enjoy winter outdoors. This 
year, the park has added a number of bird 
feeders, in order to enhance the bird 
watching experience, and are located in the 
wooded areas, near the aquatic complex, 
the old Tunisian Pavilion from Expo 67, and 
at the end of parking lot P5. 
   And best of all, it’s always easy to make 
your way to Parc Jean-Drapeau. You just 
take the Metro on the yellow line and get 
off at the Jean Drapeau station. For more 
information, go to: 

www.parcjeandrapeau.com . 
••• 

   Fans of the thriller novel genre were 
quite pleased to find out earlier this week 
that Louise Penny, the Quebec-born best-
selling thriller novelist, will team up with 
former First Lady, U.S. Senator, Secretary of 
State and presidential candidate Hillary 
Rodham Clinton to write a thriller that is 
slated to be released on October 21 as a 
joint venture with Simon & Schuster and St. 
Martin’s Press.  
   Called “State of Terror”, this work of in-
ternational intrigue and behind the scenes 
global drama focuses on a newly selected 
Secretary of State who has to put together 
a task force to deal with a number of ter-
rorist attacks that has thrown the world 
into a state of chaos at a time when the ex-
ecutive leadership in Washington, D.C. is in 
a much weakened condition. 
   If this sounds somewhat familiar, it does. 
About three years ago, former President 
Bill Clinton joined forces with mega best 
selling mystery/thriller novelist James Pat-
terson to write The President is Missing, 
which became a #1 best seller. 

By Stuart Nulman
mtltimes.ca

Luc Courchesne
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The Automobile Journalists Association of 
Canada (AJAC) announced today the vehi-
cles its members selected as the best in 
Canada for 2021 in each of 8 categories 
spanning segments that include cars, utility 
vehicles, and pick-up trucks. 
   With this announcement, 6 vehicle man-
ufacturers move one step closer to winning 
the ultimate accolades of 2021 Canadian 
Car of the Year and 2021 Canadian Utility 
Vehicle of the Year. 
   Kia and Genesis have both earned a pair 
of category wins this year with the Kia Tel-
luride marking a repeat win in its category. 
Mazda, Subaru, Nissan, and Ram each take 
home best-in-class trophies to add to their 
cabinets, with the Mazda3 also receiving a 
second win in a row. 
   More than 250 vehicles were eligible for 
evaluation and voting in this year's awards, 
including all on-sale vehicles: those newly 
designed, recently refreshed, and carried 
over from the previous year were all eligi-
ble upon receiving a minimum number of 
ballots submitted by AJAC journalists. Vot-

ing data was collected from expert jurors 
based from Vancouver to Halifax, who 
tested each vehicle on the same roads and 
in the same conditions faced by Canadian 
drivers from coast to coast every day. 
   "Despite the many challenges presented 
throughout 2020, AJAC journalists rallied 
to submit ballots based on real-world test 
drives and produce this list of winners pre-
sented on Zone Auto today in collabora-
tion with the Montreal International Auto 
Show," said Stephanie Wallcraft, AJAC pres-
ident. "AJAC counts dozens of Canada's 
foremost automotive critics among its 
membership. In producing these results, 
our journalist members demonstrated 
fierce dedication to their craft, informing 
Canadian drivers of the vehicles worthy of 
their purchase consideration in 2021." 
All 8 of these vehicles now qualify to be 
named 2021 Canadian Car of the Year or 
2021 Canadian Utility Vehicle of the Year. 
These awards will be presented in March; 
details of that announcement will follow at 
a later date. 

2021 Canadian Car of the Year and 2021 
Canadian Utility Vehicle of the Year Cate-
gory Winners: 

Best Mid-Size Car in Canada for 2021 
Mazda3 (repeat winner) 

Best Large Car in Canada for 2021 
• Kia K5 

Best Mid-Size Premium Car in Canada 
for 2021 

• Genesis G80 
Best Small Utility Vehicle in  

Canada for 2021 
• Subaru Crosstrek 

Best Mid-Size Utility Vehicle in Canada 
for 2021 

• Nissan Rogue 
Best Large Utility Vehicle in Canada for 

2021 
• Kia Telluride (repeat winner) 
Best Mid-Size Premium Utility Vehicle in 

Canada for 2021 
• Genesis GV80 
Best Full-Size Pick-up Truck in Canada for 

2021 
• Ram 1500

Genesis GV80 among top cars 
for 2021 in Canada
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The road not taken
A most disturbing 
experience oc-
curred about eight 

years ago at the 
CNN exhibition in 
Toronto.  We pre-
sented our Earth to 
Body Skin Care 
booth in the Arts, 
Crafts and Hobbies 
building, excited for 
the 18-day adven-
ture.  This indoor 
setting included ven-
dors, like us, who 
hand make their 
own products.  We 
have sold there for 
close to 17 years, 
until, sadly, Covid 
closed us down.  
   A mother came by 
with her young 
teenage son, who 
reluctantly plunked 
himself down in our 
customer chair, 
looking totally like 
he wished to be 
anywhere but where 
he was. His mother 
barely said hello be-
fore she proceeded 

to poke and prod 
her son, hoisting up 
his shirt sleeves and 
yanking down his 
collar to reveal the 
worst case of 
eczema I have ever 
seen.  He sat there 
like a rag doll, rolling 
his eyes as far away 
as possible from 
both of us.  Resigned 
to his fate.  
   She prattled on 
non-stop, explaining 
how many doctors 
she had seen, the 
hospital visits, the 
prescriptions, the 
creams, the hours of 
agony she had spent 
on dealing with her 
poor son’s eczema. 
   I listened, in shock. 
The teen said noth-
ing. If I directed a 
question to him, his 
mother answered 
for him, solidifying 
her leadership.  
   I could tell from 
early on that she 
had no interest in 
our natural prod-
ucts, no interest in 
perhaps learning 
something new, no 

interest other than 
her raison d’etre.  
She definitely had no 
interest in buying 
and I am quite OK 
with that. People 
need not make rash 
decisions. But it 
truly was a one-
sided oration. She 

was alive with a 
knowledge she 
needed to share. 
   I might have asked 
myself, “What was 
she even doing in 
my booth? “But I 
was pretty sure I un-
derstood the ‘why’. 
She needed confir-

mation that she was 
fulfilling her role as 
care giver. By re-
hashing all what they 
had been through, 
the numerous hos-
pitals, professionals, 
creams, the corti-
sone, light therapy, 
medication. The few 
words I managed to 
offer, salt baths? 
detox? clay? She 
stopped me cold 
with her shaking 
head, saying and no, 
no, no good.  I too, 
was silenced.  
   I was a sounding 
board, fulfilling a 
desperate need. I 
felt sad for both of 
them. The mother’s 
obsession was not 
healthy and the suf-
fering teen was defi-
nitely a victim, not 
only of his skin con-
dition, but also by 
the imposed restric-
tions. There would 
be no discussion of 
diet, environment, 
nutrition. There was 
only the one road to 
Rome. 
   As they gathered 

themselves up to 
leave, the boy nod-
ded a silent thank 
you, which I thought 
was most coura-
geous of him. He 
seemed to know 
that part of my 
silent acquiescence 
was to save him an 
embarrassment. I 
did have knowledge 
to share, but the op-
portunity never sur-
faced.  
   I often wonder if 
this young man ever 
managed to find his 
healing journey. I 
wonder if his well-
intentioned mama 
ever found her 
peace. 
   We stand behind 
our products. We give 
great customer serv-
ice. Visit us at 
natural.ca. Subscribe 
to our newsletter. ‘La 
Boutique Earth to 
Body’, 89 Lucerne, 
Pointe Claire, QC H9R 
2V1) Email info@nat-
ural.ca  Store: Tues, 
Wed, Thurs: 10-4 

By Martha Shannon
mtltimes.ca
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Downfall by Robert Rotenberg 
A strange thing happened early one cold 
winter morning as Jember Roshan rode his 
bike to work at the Humber River Golf 
Club. 
   As he was about to arrive at this exclu-
sive, elite Toronto golf club to start his 
working day, Jember was rear ended by a 
black SUV. The impact of the hit catapulted 
him from his bike, and sent him rolling 
down the steep grade that led to the banks 
of the Humber River. His fall was broken 
not by a rock, or a tree, but a dark, spungy 
object. That object was the body of a dead 
homeless woman, who made her home in 
a squatters’ camp near the club. 
   When the coroner discovers that the 
dead woman’s cause of death was a blunt 
force trauma to the back of the skull from 
a vodka bottle, there is an uproar across 
the city by both the homeless community 
and the wealthy members of the golf club 
to solve this brutal murder. But when the 
bodies of two more homeless people are 
found in the same area with the same death 
causing injuries, then the pressure is on 
Toronto police homicide squad detectives 
Ari Greene and Daniel Kennicott to inves-
tigate the murders and catch the perpetra-
tor before it explodes into a full blown 
killing spree against the city’s less fortunate 
residents. 
   That’s the premise behind Robert Roten-
berg’s latest police thriller Downfall. 
   What I liked about this book is how its 
double barrel purpose of solving a string of 
murders and creating awareness of the 

plight of a major city’s homeless population 
practically grabs your attention from page 
1. In fact, it almost reads like a script from 
an episode of “Law and Order” (doesn’t 
matter which spin-off from that TV fran-
chise that first comes to mind). But this 
time, it’s not just the police and the lawyers 
who are on the case, but a number of other 
characters that are not directly involved in 
law enforcement, but somehow have a 
stake in this particular crime. 
   There’s Alison Greene, Detective 
Greene’s British-born daughter who works 
as a crusading reporter for a Toronto TV 
station’s nightly newscast, who makes it her 
mission to report on – and comprehend – 
the seamy side of the extreme poverty that 
plagues Toronto. Then there’s Dr. Burns, a 

fervent activist for the homeless who 
wants to publicize this cause through Ali-
son’s daily news reports. And on a more 
poignant side, there’s Nancy Parish, a 
Toronto lawyer whose close friend from 
law school – Melissa – because of her men-
tal health issues, ends up divorced from her 
marriage to a wealthy and social climbing 
Toronto city councilor and estranged from 
her daughter; and to add insult to injury, 
her former law school best friend Lydia 
ends up marrying her ex-husband. All of 
this emotional trauma forces Melissa onto 
the streets, and ends up tragically when her 
dead body is found on the banks of the 
Humber. 
   Rotenberg takes these subplots and 
neatly brings them all together towards the 
capture of the murderer, and practically 
each character contributes towards the 
satisfying denouement that concludes 
Downfall. As well, his grim descriptions of 
Toronto’s underbelly brings out the sad fact 
of how the plight of the homeless popula-
tion taints the city’s image as Canada’s 
largest city. 
   Downfall is a gripping detective thriller 
that explicitly exposes the division between 
rich and poor, but also brings to light of the 
tragedy of being homeless and dispos-
sessed that should not be treated as a so-
cial burden, but as a national emergency. 

(Simon & Schuster, $22)

By Stuart Nulman
mtltimes.ca
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Great time to clean-up! Our classifieds are
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3551 boul. St. Charles, 

suite #547,  

Kirkland, Quebec 

H9H 3C4
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MOVING
All jobs - houses, aparts., single items. 30 

years experience. 
Local / Long distance   

Maritime, Ontario.
Call Bill 514-457-2063 

TOLL FREE 1-877-870-3432

WANTED:
CARS, TRUCKS 

OR VANS

514-685-5666

44
40

21
91

2

FOR SCRAP
7 DAYS/WEEK 

ANY CONDITION

?

FINANCE
FINANCIAL Problems? 
Drowning in debt! Stop the 
harassment. Bankruptcy 
might not be the answer. To-
gether let’s find a solution. 
Free Consultation. G. Bill 
Hafner - Licensed Insolvency 
Trustee 8585 St-Laurent: 
514-983-8700.          

Advertise your  
business for  

CALL FOR DETAILS  
Call 514-457-7656 
info@mtltimes.ca

ADVERTISE YOUR BUSINESS FOR 
ONLY $9.95/ 
Call for more details 

514-457-7656

01
0-

10
01

16

Gunsmith
BUY & SELL
NEW AND USED 

RESTRICTED AND 
NON RESTRICTED 

REPAIRS

514-453-5018

01
0-

10
04

19
-1

13
19

2

ADVERTISE YOUR BUSINESS FOR 

ONLY 
$14.75/WEEK

by e-mail 
info@mtltimes.ca

3” x 3”  every week for one year

MIN 52 WEEKS 

• BLACK & WHITE / COLOUR EXTRA 
• ARTWORK NOT INCLUDED 

• SEND PDF 300 DPI  
BY TUESDAY NOON 

3”W X 3”H                            
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44 33for thefor the  
price ofprice ofweeksweeks

E-mail or fax your classified to:

12 words or less. 35¢ each add. word.

$9.95

Advertise your  
business for  

CALL FOR DETAILS  
Call 514-457-7656 
info@mtltimes.ca

Advertise your  
business for  

CALL FOR DETAILS  
Call 514-457-7656 
info@mtltimes.ca

Arbo-Tech
Office (514)326-0423 

Cellular: (514)969-9685

www.Arbo-Tech.ca
info@arbo-tech.ca

Free Estimate • Fully Insured

Tree Specialist

• Trimming 
• Pruning 
• Tree Planting 
• Removal of  
  Dangerous Trees 
•Stump Removal 
• Cedar Hedges

MAN  LOOKING  FOR  
WOMAN  OF OTHER   

NATIONALITY 
64 y.old  fr-cdn  bilingual  
well  educated man  looking  
for  a  39-59 y.old  woman 
of  other  origin  for  a  seri-
ous  relation. Please  texto at 

 (450) 680-1220  or 
micou40@hotmail.com                 

010-032120

SERVICECARS

SERVICESERVICE

EMPLOYMENTEMPLOYMENT

Is your health a priority?  
Solutions without side  

effects for:   
• hypertension  
• cholesterol 

• diabetes  
Contact: Nutrilogiq.net  

514-420-2777                

01
0-

04
04

20

BOKOR RENOVATIONS
In business for over 25 years

EXPERT IN COMPLETE PROJECTS

Experienced in 
insurance claims

RBQ #8346-8199-29 Call 514-867-4192
www.bokorrenovation.com

INSURED • BONDED • EXPERIENCED

• Carpentry 

• Windows & Doors 

• Brick & Cement

• Kitchens 

• Bathrooms 

• Basements 

   & extensionsPAINTING & 
DECORATING

0
1
0
-1

1
0
11

9
-1

1
3
2
1
5

kevinshea@sheapainting.com

514.267.2378
www.sheapainting.com

01
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04
20
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HIG
HEST 

QUALIT
Y

Antiquités Ste-Genevieve 
Flea Market

Rooms “Kiosks” for RENT 
Sell everything at the best  

Flea Market in the West Island 
Every Sunday 9 AM - 4 PM 

ALL YEAR ROUND
15,674 Gouin Blvd. West 

Ste-Genevieve (Pierrefonds) H9H 1C4 
WestIslandFleaMarket.com

11
0-
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514-993-8839

A1- Towing

We pay TOP $$$ for  
scrap vehicles $150 - $1000 
Pick-up removal included 

Call the best!
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06
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17

4
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31
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Carpentry,Fences & Decks 
Doors &Windows 

Concrete & Cement Finishing 
Brick Work & Tuck Pointing 

Gyproc,Painting Ceramic Tiles 

Over 30 Years. Experience

Looking for bilingual salesperson to cover 
 Montreal & surrounding area’s with fantastic promotion 

campaign for both our papers.

• Bilingual • Must have own car. 
• Minimum 2 years sales experience  

(Sales with other newspapers an asset). 
• Salary base depending on experience. 

Please send your CV to 
info@mtltimes.ca

SALES REP WANTED

Advertise your  
business for  

CALL FOR DETAILS  
Call 514-457-7656 
info@mtltimes.ca

Advertise your  
business for  

CALL FOR DETAILS  
Call 514-457-7656 
info@mtltimes.ca
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514-225-1554

www.refecto.ca
info@refecto.ca

Services include: 
Full renovation and  
remodeling Services 
• Concrete Repairs 

• Filter repairs 
• Painting (all colours) 

• Epoxy paint 
• Sand blasting 
• Closing pools

BOOKING 

JOBS NOW

Have your pool ready for next year! 



www.mtltimes.ca22                                                                                                                                                                                                                                                                  February 27, 2021 • 

Keep up with the times!

Due to COVID-19 please sign 

up for e-mail delivery  

- Stay safe!

Social media • Graphics • Videos • websites  

We do it all! E-mail for a quote today! 

info@mtltimes.ca
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