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Professional air duct  
cleaners and Dryer vents

Clean mold, dirt and 
mushrooms form your  

air ducts
Breathe clean air

mtlductcleaning.ca 
514.951.3328

CANADA’S 
MISS UNIVERSE
Toronto native Tamara 
Jemuovic is a true living 
embodiment of the ex-
pression “multi-tasker”.

See inside
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Lauren Marks Vesely
Courtier immobilier 
Real Estate Broker 

514-944-8336

DEDICATION • DEVOTION • DETERMINATION

  4475 St Jean # 204  D.D.O. asking $410,000 
Central A/C, 2 large bdrms, 2 bathrooms, 1 car garage,   

facing east(not st Jean)

7900 cote st Luc rd #430  
asking $420,000 

2 bedroom, 2 bathroom 
sunny condo (not facing 

C.S.L. rd), 1 garage, sauna, 
dinette & dining room,  

Central A/C,  
2 elevators!

BEST VALUE AT THIS ADDRESS 
  650 Marcel Laurin #201 - Ville St Laurent 

2 bedroom, 1 1/2 bathrooms, wood floors, new granite in kitchen 
& bathrooms, facing west(lots of sunshine), gym, 1 indr garage,  

visitor parking! Centris # 20905621

NEW!  OPEN HOUSE  
Sun Oct. 17th 1-4 p.m. 

V.S.L.  11015 Cavendish #604  
asking 459,000 FULLY FURNISHED - 2 bedroom, 

2 bathroom, stunning kitchen, garage, gym,  
ingrnd salt water pool 
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Drake invests in Bullrider and 
becomes a partner and advisor 

Bullrider, a cannabis brand with a storied 
history in the Canadian cannabis landscape, 
is welcoming Aubrey Drake Graham 
("Drake"), a Grammy-award winning rapper, 
singer-songwriter and producer as the 
brand's new partner and strategic advisor. 
Drake joins OVO co-founder and pro-
ducer, Noah “40” Shebib as an investor, 
partner and advisor in cannabis brand, Bull-
rider. (CNW Group/Bullrider) 
Under this partnership, Drake joins OVO 
co-founder and producer, Noah "40" She-
bib as an investor, partner and advisor. 40's 
involvement with the brand was spurred by 
the brand's namesake strain, Afghani Bull-
rider, which he credits as a life-changing 
product that has helped manage symptoms 
related to his decades long journey with 
multiple sclerosis. Drake now joins Bull-
rider, a subsidiary of Robes Inc., as co-own-
ers alongside industry veterans 40, Maxim 
Zavet and Lorne Greenberg. The brand's 
offerings have expanded to multiple high-

grade strains, merchandise, retail and pre-
mium cannabis products. 
Encouraged by 40's tenacity and knowledge 
of the recreational cannabis space, Drake 
will play a role in advising and helping with 
strategy as part of the brands mission to 
bring an unmatched cannabis experience to 
the North American market. "I've always 
viewed 40 as the expert when it comes to 
cannabis so I'm very excited to invest, part-
ner and contribute to setting a new stan-
dard for a premium cannabis experience." 
said Drake. 
"My involvement with Bullrider stems from 
the urge to help consumers access high-
grade strains with the same recreational 
therapeutic benefits that I've been able to 
enjoy," said 40, "It's not just another 
cannabis brand, Bullrider has a deep rever-
ence for quality cannabis and its medicinal 
properties which I've always been ex-
tremely passionate about." 
"At the heart of Bullrider is the conver-

gence of street art, hip-hop and limited pre-
mium Cannabis product drops," said CEO 
Maxim Zavet. "We're honored to create a 
space for Drake and 40 to continue their 
iconic partnership in lending their innova-
tion and drive to sharing our products with 
the world." 
Bullrider is set to open their unique farm-
gate flagship store in Brampton, Ontario of-
fering a one-of-a-kind cannabis production 
and retail experience in October 2021. 
About Bullrider 
Bullrider is bringing the finest cannabis 
products to the recreational market avail-
able directly to consumers. Bullrider, a sub-
sidiary of Robes Inc. is co-owned by 
international Hip-Hop artist Aubrey 
"Drake" Graham, OVO Sound founder and 
Cannabis aficionado Noah Shebib "40", in-
dustry veteran Maxim Zavet and entrepre-
neur Lorne Greenberg.
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Halloween may include a paint job.  And it 
should be: Lead free, paraben free, synthetic 
preservative free, nanoparticle free, gluten-
free, cruelty-free, phthalate-free, talc free, 
non-toxic, eco-friendly, zero fillers, toxin-
free. 
   Free--from the following to be precise: 
Lead, arsenic, cadmium, chromium, mercury, 
mineral oil,  parabens, ethylbenzene, vinyl 
acetate, silica, petrolatum, talc, fragrance, 
VOC’s (volatile organic compounds) like 
formaldehyde, toluene, styrene, benzene. 
Kids love the VOC’s, especially prominent 
in flavoured lip balms.  
   Our kids deserve ‘safe’. While many adults 
enthusiastically celebrate Halloween with 
costume and makeup,  we choose our poi-
sons.  Children depend on us to protect 
them. We buy the makeup for them. We 
paint the faces.  
   But what if, for example, the paint con-
tains heavy metals: Lead, that alters brain 
development. Cadmium, that disrupts the 
hormones?  The darker the paint, the 
higher the metal toxins.  

   One might say…”Oh. It’s just Halloween. 
One day of dressing up is not harmful.” Is 
even a little poison, OK?  Maybe, maybe not. 
But remember, toxins can accumulate. Oc-
casional face or body painting aside, count 
in the bubble bath, shampoo, body wash 
and body lotion, and exposure to carpets 
and other household products. And many 
teen girls often start wearing make-up, daily, 
not just on Halloween.  
   Ridding of toxic accumulation is possible 
‘UC Berkeley where biomonitoring of a 
dozen Central Valley California teens 
showed a big drop in the chemical body 
burdens of girls who switched up their 
beauty regime. The girls saw reductions of 
25 to 40 percent in 4 endocrine disrupting 
chemicals—phthalates, parabens, triclosan, 
oxybenzone—after only 3 days of switching 
from products that contained these harm-
ful chemicals to products that did not.10 
This study shows that if you take toxic 
chemicals out of cosmetics you can take 
them out of people in just a few days. This 
study argues parents can take proactive 
steps to reduce their kids exposure to un-
safe chemicals via the make-up, face paints 
and other cosmetics and personal care 
products they use each day.’  

   Back in 2015 Forbes listed some US com-
panies that sell safe alternatives. One is 
Natural Earth Paint and it has a Canadian 
distributor.  
   ‘‘Natural Earth Paint’ makes a 100% vegan 
set that is “free of nanoparticles, heavy met-
als, parabens, phthalates, formaldehyde, and 
animal products such as carmine,’ aka as 
cochineal. 
   Halloween reigns soon. Have fun. But be 
cautious concerning the costume make up. 
Buy toxin free makeup. While we do not 
the paint, we do sell the aftermath.  Our 
nutritious and chemical- free soaps and 
toners will help to remove the make-up.  
An all-year-round delight and a perfect Hal-
loween clean up! 

NEW STORE HOURS include  
Friday and Saturday 

   We stand behind our products. We give 
great customer service. Visit us at 
natural.ca. Subscribe to our newsletter. ‘La 
Boutique Earth to Body’, 89 Lucerne, 
Pointe Claire, QC H9R 2V1) Email 
info@natural.ca   We are open:  Store: Tues, 
Wed, Thurs, Fri, Sat: 10-4 For curbside…
Call store during store hours 514-428-
0444  Outside hours call : 514-694-0705

Painting the ‘Trick or Treater’

Mtl duct cleaners 

514-951-3328
Call now 

FREE estimate over the phone

• tue les bactéries / kills bacteria  
•  Prévention incendie (sécheuse) / Fire prevention (dryer) 

• Respirer l’air propre / Breath clean air 
• réduit l'asthme, les allergies à la poussière  

/  reduces asthma, dust allergies 
• Gardez votre famille en sécurité / Keep your family safe 

spécial évent 

de sécheuse

Dryer vent special99 **$ prix  

régulier  

150$

By Martha Shannon
mtltimes.ca
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Owned by the  
Mtl Group Parks Canada's new 

Coastie Initiative gets you 
in the picture with science 

When you take a photo of yourself, 
that's a selfie. When you take a 
photo of the coast, that's a coastie! 
Parks Canada is launching the 
Coastie Initiative, a new citizen sci-
ence program in five Parks Canada 
administered places. Pictures taken 
by visitors at these locations will 
help us monitor coastal change 
over time. 
   Cell phone cradles will be in-
stalled in specific locations at the 
coastal sites this year. To participate 
in the Coastie Initiative, visitors will 
be invited to either scan the QR 
code at the Coastie site, submit 
their photos to coastiecanada.ca, or 
share their photos on social media 
using the #Coastie hashtag. Instruc-
tions on how to share photos will 
be on site at each Coastie research 
location.  
   The photos will be analyzed and 
the data will be made available to 
the University of Windsor, who will 
use it to track coastal changes, such 
as shoreline retreat, dune erosion 
and recovery, storm surge and ice 
cover, vegetation structure, beach 
use, and rip current locations. 
   "National parks are gateways to 
discovering, learning about, and 
connecting with nature and what 
better way to connect with nature 
than to participate in citizen science 
research. The Coastie Initiative is a 
fun and easy way for visitors to get 
involved in Parks Canada's work 
and to help us better understand 
the complex and changing coastal 
ecosystems. I encourage visitors to 
seek out one of our Coastie loca-
tions, take a Coastie and share it 
with us," said Ron Hallman , Presi-
dent & Chief Executive Officer, 
Parks Canada 
   The program will launch in Prince 
Edward Island National Park, Fundy 
National Park, Kouchibouguac Na-
tional Park, Point Pelee National 
Park, and Sable Island National Park 
Reserve. Between one and three 
Coastie stands will be installed at 
each site. Visitors will be able to 
participate even more in 2022 
when more national parks join the 
Coastie Initiative.  
   The Coastie Initiative was a win-
ning project on the crowdsourced 
Innovation Competition for Parks 

Canada employees. The Innovation 
Competition was a contest to pro-
mote innovative solutions to natu-
ral resource conservation 
challenges. Employees from across 
the Agency had the opportunity to 
propose projects directly linked to 
one of Parks Canada's conservation 
priorities.      

The National Parks 
Located in New Brunswick on 
Canada's Atlantic Coast, Fundy Na-
tional Park encompasses 20 kilome-
tres of dramatic shoreline along the 
Bay of Fundy. For visitors, this 
means exceptional sightseeing and 
unforgettable kayaking, not to men-
tion a unique chance to explore the 
sea floor at low tide. 
   Sable Island National Park Re-
serve is one of Canada's furthest 
offshore islands, located in the At-
lantic Ocean. This crescent shaped 
Island of dynamic rolling sand dunes 
is home to a wild horse population, 
the world's largest breeding colony 
of grey seals, and species that are 
found here and nowhere else on 
earth. Together with researchers 
and partners, Parks Canada is ac-
tively engaged in work that will help 
us better understand the impacts of 
climate change on Sable Island 
while protecting ecosystems and 
contributing to the recovery of 
species at risk. 
Spanning an area of 238 km2, 
Kouchibouguac National Park is a 
representative example of the Mar-
itime Plain natural region along 
New Brunswick's South-Eastern 

shore. It's comprised of eight habi-
tats, its most dynamic being its 
coastal habitat along the Northum-
berland Straight. Twenty-five kilo-
metres of barrier islands shelter the 
park's warm estuaries, salt marshes, 
brackish rivers, bogs and Acadian 
forest. In the spring and summer 
months, Canada's largest Common 
Tern colony and the endangered 
Piping plover nest along the park's 
sand dunes. 
Point Pelee National Park is found 
at the southernmost tip of mainland 
Canada. A ten-kilometre-long trian-
gular sand spit jutting into Lake Erie, 
the park supports incredible natural 
diversity, including over 60 species 
at risk and critical habitat they de-
pend on, and protects a large marsh 
as well as Carolinian forest and sa-
vannah habitats. The park's 20 kilo-
metres of sandy beach are facing 
accelerated rates of erosion and 
Parks Canada is actively engaged in 
regional collaborative work to find 
sustainable solutions to the threat 
of coastal erosion on the peninsula. 
Prince Edward Island National Park 
is one of the smallest national parks 
in Canada, encompassing an area of 
approximately 23.84 km2. The park 
extends along the north shore of 
Prince Edward Island for approxi-
mately 40 km between Cavendish 
and the Greenwich Peninsula. In any 
given year, the amount of coastal 
erosion along the north shore of 
PEI National Park can be between 
0.6m to 3m.
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T'is the season to have your annual chim-
ney maintenance done, before the cold 
winter weather rolls into town. Chimney 
sweeping is a historic profession which you 
may think has gone extinct, however, having 
your chimney cleaned and inspected is still 
important as ever. Some common chimney 
issues include animal nesting, soot build up, 
deteriorating brickwork & water damage. 
These issues can all be fixed by a profes-
sional chimney sweep. 
   We spoke with Valerie Adams of Montreal 
Chimneys, to ask a few questions about the 
fate of her profession in our modern age: 
 
Q: Can I still use my wood fireplace? 
A: We hear this question a lot. Most de-
merged cities still allow wood burning fire-
places or wood stoves as usual, check local 
bylaws for updates.  For those living in the 
city of Montreal, wood burning is only al-
lowed with the installation of a certified 
low emission fireplace insert.  
   These inserts burn real wood logs or pel-
lets, they are designed to heat the house. 
Residents of Montreal can still use their 
original fireplace in the case of a blackout 
of 3 hours or more.  

   Please call Montreal Chimneys for more 
information and a free estimate for EPA 
certified low emissions fireplace insert re-
quired by 2025. 
 
Q: Does my oil furnace chimney 
need to be cleaned? 
A: Yes, oil furnace chimneys also need clean-
ing. Everyone who heats with oil, gas or 
wood has a chimney. Yearly maintenance 
ensures the good working condition of 
your furnace and keeps your household 
safe. “Wherever you live, annual chimney 
maintenance is still necessary. Small repairs 
go a long way and  can make a very big dif-
ference before damage gets worse, and 
more expensive." Says Valerie, who has 
over 17 years of experience. She goes on 
to explain, “If you are not going to use your 
fireplace you can seal it up to prevent cold 
drafts and water infiltration. This will help 
to save on heating bills. Later, if you choose 
to upgrade we can easily re-open the flue 
and install a wood burning appliance that 
conforms to the new regulation." 
 
Q: What does it cost to have your 
chimney looked at? 

A: It is important to get a professional to 
check the condition of your chimney yearly. 
Go outside and look up at your chimney. If 
you see bricks crumbling you should get 
that repaired before winter. A chimney 
crown and cap are also very important. If 
you have cracks in the concrete chimney 
crown, water can leak down and damage 
the joints of the masonry brickwork. The 
best solution is to fix the masonry and then 
install an aluminum crown with a drip edge, 
protecting your chimney like an umbrella 
for many years to come.  We charge $50 
for a visit to your home.  
  Montreal Chimney is a popular chimney 
company servicing the island of Montreal 
and surrounding areas. Customers agree 
that attention to detail, professionalism and 
cleanliness sets MC apart from other com-
panies. Montreal Chimneys includes a visual 
inspection with each chimney sweep and 
estimate for repairs. For more information 
on cleaning your chimney or anything re-
lated please e-mail: 
chemineesmontreal@gmail.com or call 438-
345-6687 
  Surely you’re as lucky as lucky can be to 
see a chimney inspector & sweeper yearly! 

Valerie Adams of Montreal Chimneys

Montreal Chimney sweeps & 
brick pointing a must!

Photo Credit Nicholas Raymond Kropotkin
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Surely you’re as lucky as lucky can be to see a chimney inspector & sweeper yearly! For more information  
on cleaning your chimney or anything related please e-mail: chemineesmontreal@gmail.com or call 438-345-6687 

Val from Montreal Chimney
Photo Credit Nicholas Raymond Kropotkin

Photo Credit Nicholas Raymond Kropotkin
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The City of Sainte-Anne-de- Bellevue is 
proud to announce that an important step 
has been taken in the sale of the land ad-
jacent to Sainte-Anne’s Hospital with the 
signing of a promise to purchase for an 
amount of $12.5M. 
   The agreement, signed on October 5th 
between the City and Dév Méta, specifi-
cally concerns the land located on Boule-
vard des Anciens-Combattants. This land 
was transferred to the City of Sainte-
Anne-de-Bellevue in 2019 by the Govern-
ment of Quebec as financial 
compensation, following the transfer of 
the federal hospital to the Centre intégré 
universitaire de santé et de services soci-
aux (CIUSSS) de l'Ouest-de-l'Ile-de- Mon-
tréal. 
   Following the signing of the promise to 
purchase, and once the legal and technical 
terms have been finalized, the work on a 
new residential project is scheduled to 
begin in the autumn of 2022 and should 
be completed during the 5 following years. 
The residential project represents a major 
investment of almost $300M. 
   "We are very proud to see the realiza-
tion of the largest real estate development 
project in the history of Sainte-Anne-de-
Bellevue. This promising project emerges 
from an avant- garde and holistic vision of 
urban development, for which we have 
worked very hard in recent years. Once 
realized, this eco-responsible development 
model will undoubtedly become an exam-
ple to follow for any new project in Que-
bec," said Paola Hawa, Mayor of 
Sainte-Anne-de-Bellevue. 
   Embracing the vision of the Special Plan-

ning Program (SPU) of Boulevard des An-
ciens- Combattants adopted on May 13, 
2019 by the City Council, the mixed, 
multi-family development project destined 
to a clientele of 55 years and over aims to 
develop a living environment on a human 
scale, that promotes active transportation, 
socialization, and a sense of belonging. 
   Located near Ste. Anne's Hospital, the 
project will be comprised of 4 buildings 
comprised of 740 housing units, including 
residential rental units, condominiums, af-
fordable housing, as well as a seniors' res-
idence. The facilities will be accessible to 

people with reduced mobility, and a vari-
ety of local services will be offered to res-
idents. 
   The eco-responsible design of the de-
velopment project is based on optimal 
management of energy and resources, and 
includes public spaces, woodland conser-
vation, community gardens, and green 
roofs. The built and landscaped environ-
ment will be inspired by the surrounding 
agricultural context that highlights the 
presence of the MacDonald Farm and will 
remain rooted in the legacy of Canada's 
Veterans. 

New West Island development

Luc Quenneville, President, Dév Méta inc. and Paola Hawa, Mayor of  
Sainte-Anne-de-Bellevue, at the signing of the promise to purchase.
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Boulangerie - Pâtisserie - Charcuterie

MERIDIONALE - CARAVELLA

1699 Thierry, LaSalle, Qc. H8N 1H6Pina e Franco Ferri owners

since 1977

(514) 363-2760 / (514) 363-4211

Bread • Pizza • Panini • Taralli 
Assortment of Cookies and Amaretti 
Pastries • Cakes • Cold Cuts • Cheese 

 Special occasion cakes • varrity of pasta

Christopher Plummer  
honoured with  

new commemorative stamp
Canada Post is proud to pay tribute to one 
of the world's most distinguished actors, 
Christopher Plummer (1929-2021). 
   In a career that spanned seventy years, 
Plummer appeared in more than 200 films, 
television movies and mini-series, and per-
formed on stages from Broadway to the 
Stratford Festival, where he captivated au-
diences in a long list of impressive leading 
roles including Henry V, Macbeth and Ham-
let. 
   While Plummer – who was born in 
Toronto and raised mostly in Montréal – 
distinguished himself among his peers as 
one of the most accomplished classical 
stage actors of his time, his film career was 
no less impressive. 
   From Stage Struck (1958), to The Insider 
(1999), to the movie that made him a 
household name, The Sound of Music 
(1965), Plummer appeared in an incredibly 
diverse range of films. He enjoyed playing 
unexpected roles, too – from voicing the 
obsessive villain Charles Muntz in the ani-
mated film Up (2009) to bringing panache 
to Star Trek VI: The Undiscovered Country 
(1991) as the Shakespeare-quoting Klingon, 
General Chang. His popularity grew as he 
embraced his golden years, winning praise 
for stand-out performances, including All 
the Money in the World (2017) and Knives 
Out (2019). 
   Plummer earned countless awards and 
honours for his work. He is among a select 
group – and the only Canadian – to achieve 
the triple crown of acting, in his case by 
taking home two Emmys, two Tonys and an 
Academy Award, which he won at age 82 
for his supporting role in Beginners (2010). 
He was also appointed a Companion of the 
Order of Canada. 
   When Canada Post first approached 

Plummer in 2019, he was thrilled at the 
prospect of being featured on a Canadian 
stamp. He was consulted in the process 
from the very beginning and personally ap-
proved the stamp design. 

About the stamp issue 
   Designed by Stephen Slipp and printed 
by Colour Innovations, the stamp features 
illustrations by Spooky Pooka depicting the 
actor in several of his most celebrated 
roles, chosen by Plummer himself (from left 
to right): 
• King Lear in King Lear 
• Rudyard Kipling in The Man Who Would Be 

King 
• Prospero in The Tempest (foreground) 
• Captain von Trapp in The Sound of Music 
• John Barrymore in Barrymore 
   The moody, tempestuous background of 
the stamp design is symbolic of the drama 
he brought to the stage and screen. The 
stamp issue includes a booklet of 10 Per-
manent™ domestic rate stamps, an Official 
First Day Cover (OFDC), a pane of six 
stamps and a limited edition framed pane. 
The Christopher Plummer stamp and col-
lectibles will be available on canadapost.ca 
and at post offices starting October 14. 
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What’s happening in Montreal

With signs that the COVID-19 pandemic is 
gradually winding down, the collateral dam-
age as a result from the lockdowns, isola-
tion and unexpected change in our daily 
way of life still remains. 
   And the art world is making its voice 
known as a means of helping people wind 
down and recharge from what they have 
experienced over the past 19 months. In 
Montreal, there are two recent examples 
that have surfaced to show how one can 
heal through art; in particular, participatory 
art. 

   Over at the Palais de Congres, Oasis im-
mersion, the immersive experience desti-
nation located on its street level (301 St. 
Antoine Street West), has just opened a 
new exhibition called “Recharger/Unwind”. 
Running until January, 2022, the exhibition 
is like an expanded sensory room, which 
contains three separate spaces (Portal, Tele-
porter and Panorama), that showcases new 
works by 10 of the best-known generative 
arts artists from Canada and around the 

world. The main focus of the exhibition is 
to have the visitor embark upon a sensory 
journey and by viewing these multi-media 
works of art, undergo a stimulating experi-
ence that is calming by nature, and helps to 
virtually recharge their batteries. 
   After personally experiencing 
“Recharger/Unwind” at its media opening, 
I can truly say that it accomplishes that goal 
tremendously, as each of the 10 colorful 
and visually dazzling works, which are ac-
companied by music and sounds, automat-
ically lifts that weight off your shoulders 
and instantly gives you that feeling of relax-
ation without being distracted or put off. 
And visitors have the choice of viewing the 
works standing or sitting down with 
portable chairs or benches that are pro-
vided in each space. 
   Opening hours for the exhibition are 10 
a.m. – 10 p.m. (Thursday, Friday and Satur-
day) and 10 a.m. – 9 p.m. (Sunday). It’s 
closed on Monday, Tuesday and Wednesday. 
To reserve your spot, go to www.oasis.im. 

*** 
On October 10, to mark World Mental 
Health Day, a one-time artistic wellness ex-
perience took place at the WIP Gallery on 
St. Laurent Boulevard. Called the “Human 
Weighted Blanket”, it was the creation of 
British/Canadian artivist Joshua Oliver 
(AKA Red Jay), as a two-part art installation 
that would provide relief to individuals who 
had mental health issues during the pan-
demic. The in-person portion involved an 
experience of platonic human touch with a 
selected participant and three therapists: a 
professional somatic body worker, a mas-

sage therapist and a professional cuddler.  
   As a mental health sufferer himself, Josh 
felt that there was a need to create such 
an intensely personal work as the Human 
Weighted Blanket. “I conceived it exactly a 
year ago as a way to get relief from the 
loneliness and isolation that affected a lot 
of people during the pandemic. I wanted to 
reintroduce the idea of physical touch as a 
positive social message that I can push it 
forward to the public,” he said during a re-
cent phone interview.  
   The second part was a video which for-
mally introduced the Human Weighted 
Blanket, and how it was worked on three 
specially selected Montrealers who were 
going through their respective mental 
health issues; a Q&A session followed the 
screening. “We selected the three partici-
pants as if it was an actual casting call be-
cause we wanted real people,” said Joshua. 
“So I used my network of contacts and can-
vassed the city online. We ended up with 
80 applicants. Then we read their applica-
tions, which contained their poignant sto-
ries and why they wanted to reach out to 
us out of a sense of comfort. Afterwards, 
we consulted several mental health profes-
sionals to see if there were any red flags 
with the applicants before we made our 
final decision.” 
   “When the three chosen participants ar-
rived for the video shoot, they didn’t know 
what was going on. They thought it was 
going to involve an actual weighted blanket; 
they weren’t aware that it would a human 
one,” he added. 
   During the six-hour live experience at 
the gallery on October 10, it attracted 
many passers-by, who viewed the Human 
Weighted Blanket with a mixture of curios-
ity and bafflement. “We got a lot of positive 
feedback from about 80 people that day, 
not to mention several walk-ins. But the 
majority of initial responses to it was ‘what 
the hell is it?’,” said Joshua. 
   Joshua hopes to take the Human 
Weighted Blanket presentation to his na-
tive United Kingdom, where his next art 
project – which will deal with the subject 
of religious corruption -- will be presented 
next June. “This would be a good opportu-
nity to bring the Human Weighted Blanket 
to a British audience, because the English 
are notoriously reserved and it would be a 
perfect way to explore their appetite for 
wellness due to the pandemic,” he said. 
“This time, I would mix it up a little to 
make it different and bring it to the next 
level. It would offer something much more 
than a sensorial experience with the dark 
room, the lights and the soundscapes. It 
would be a full surrounding experience.” 
   To find out more about Joshua Oliver/Red 
Jay and his many artistic works, go to 
www.redjayworld.com .

By Stuart Nulman
mtltimes.ca

continued on  Page 13
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   There are a number of films where 
food becomes the major focal point of 
the narrative, or just one of its subplots. 
In fact, throughout the history of film, 
food does play a role whether it’s part 
of the plot or not, whether it be the 
cream pies that were thrown with reck-
less abandon during the golden age of 
silent movie comedies, or the delights 
and complexities of Japanese food that 
were the focus in “Eat A Bowl of Tea”. 
   From October 19-24, the worlds of 
film and food neatly come together in 
Devour! The Film Food Fest, which will 
be run in a hybrid format, with the in-
person version taking part in Wolfville, 
Nova Scotia, and the virtual version 
catering to film foodies (or food film 
buffs) across Canada. Known as the 
largest food and film festival in Canada, 
Devour! has attracted some of the 
biggest names in the culinary world as 
special guests, such as Chuck Hughes, 
Jacques Pepin, Dominique Crenn and 
the late Anthony Bourdain. 
   Besides food-related film screenings, 
Devour! will offer amongst its 47-event 
schedule special events and cooking 
workshops, where attendees will learn 
numerous new cooking tips. 
   For more information about Devour! 
The Food Film Fest, or to purchase tick-
ets, go to https://devourfest.com . 
  

* * * 
 
   Health-conscious foodies will not 
want to miss the 8th edition of the Mon-
treal Vegan Festival, which will occur en-
tirely online on November 6, as part of 
World Vegan Month. 
   The day-long festival will be filled with 
plenty of conferences, panel discussions, 
culinary demonstrations and so much 
more as it aims to accomplish the goal 
of highlighting the overall benefits of the 
vegan lifestyle for animals, health and the 
environment, plus support and inspire 
people who participate, whether they be 
veg-curious or strictly vegan. 
   Organizers recently unveiled the wide 
assortment of free festival programming 
– in both English and French -- that will 
touch upon the many aspects of the 
vegan lifestyle. Highlights include a panel 
led by fashion designer Joshua Katcher, 
who will speak about “the fashion zoo”; 
Indigenous vegans Shawna Gray, Mandi 
Howard, Eric Vautour and Kimberly Car-
roll will tackle the subject “Decolonizing 
the Vegan Movement”; chef Sebastien 
Kardinal, who will teach you how to 
cook a mushroom and wine seitan stew; 
Chef Elix, a 13-year-old chef, will put to-
gether a delicious lemon and lime 
cheesecake; and Zebulon Vezina, owner 
of the popular Plateau Mont-Royal bak-
ery Patisserie Zebulon, will demonstrate 
how to make a delectable pecan apple 
tart. 

   For more information about the festi-
val, go to: 
https://festivalveganedemontreal.com. 
 

* * *   
   Saputo Stadium is the place to be this 
Sunday (October 17) for the annual 
Goal Initiatives Foundation Fall Commu-
nity Football Festival. A number of Mon-
treal’s bars, restaurants and local 
industry members will gather together 
for a day of food, fun and plenty of foot-
ball for the entire family, which will ben-
efit the foundation’s ongoing mission of 
promoting mental health and wellness, 
regardless of age, race, gender and sex-
ual orientation. The festival will run be-
tween 11 a.m. and 6 p.m. 
   Open to the public, the festival will 
offer visitors the chance to enjoy some 
good food and drinks, polish up their 
looks thanks to free haircuts provided 
by Maison Privee or tattoos by Linus, 
not to mention constant musical enter-
tainment from a local DJ. As well, there 
will be a soccer tournament between 
teams made up of 20 Montreal-based in-
dependent businesses, such as evenko, 
Vans, Mandy’s Salads, Kamuy, Burgundy 
Lion Group, Rona Notre-Dame and 
Style & Ease, plus a team comprising of 
several Montreal celebrities and media 
stars. 
   For more information, go to 
www.goalinitiatives.org. 

continued from  Page 12
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Miss Universe 2021 contestant 
Tamara Jemuovic represents 

Canada
Tamara Jemuovic is a true living embodi-
ment of the expression “multi-tasker”. The 
Toronto native is an entrepreneur (as CEO 
and Founder of PHNX Cosmetics, a made 
in Canada brand of make-up that uses only 
clean ingredients and is cruelty-free), a so-
cial media influencer with over 100,000 fol-
lowers, a real estate broker, a community 
volunteer, a philanthropist, an advocate for 
the protection of animals and bringing 
awareness to people about the issue of 
preventing animal cruelty, and is the current 
Miss Universe Canada, and will compete 
for the Miss Universe title this December 
at the 70th edition of this prestigious pag-
eant in Eilat, Israel. 
   And the basis for this successful, multi-
tasking career is the principle that Ms. Je-
muovic has been following most of her life, 
of how a positive attitude can turn a defeat 
into a win. And it all started when she 
began modelling when she was a child. 
   “I started modelling at the age of two, and 
at 13, I signed up with a modelling agency. 
However, there were other agencies who 
regarded me as being ‘too fat’, mainly be-
cause my height was 5’6” and I weighed 
120 pounds,” she said during a recent 
phone interview. “And then an opportunity 
presented itself for the Miss Teen Greater 
Toronto Area pageant. So I decided to give 
it a shot, and I finished as first runner-up. 
From there, I have participated in different 
pageants over the past 14 years and have 
won five national titles.” 
   When Ms. Jemuovic represented Toronto 
for the first time at the Miss Universe 
Canada pageant, she also finished as first 
runner-up. But when the COVID pandemic 
cancelled last year’s pageant, the manage-
ment decided to bestow the 2021 title to 

her, one of the chief reasons being was her 
positive and gracious attitude that she ex-
hibited the year before when she finished 
in second place. 
   And as a way of paying it forward – and 
in lieu of not having a Miss Universe 
Canada pageant this year – Ms. Jemuovic 
decided to hold a fashion show fundraiser, 
which is taking place on October 2 in 
Toronto. The event will feature the latest 
fashions by five prominent designers, live 
entertainment, and a multi-prize raffle with 
80 prizes to be rewarded. Tickets are $20 
each and a portion of the proceeds will 
benefit two charities: SOS Children’s Vil-
lages (an international children’s charity 
which is dedicated to orphaned and aban-
doned children in over 130 countries) and 
Smile Train (which is the largest organiza-
tion that is dedicated to helping children 
who are born with clefts, by funding, train-
ing and furnishing resources to local med-
ical professionals in over 70 countries, so 

that they can perform cleft surgeries to 
children free of charge). 
   As for the upcoming Miss Universe pag-
eant, Ms. Jemuovic admits that participating 
in it has been a longtime personal dream 
for her. “It’s like the Olympics of pageantry. 
A contestant has to prepare for it above 
and beyond, like any other pageant,” she 
said. “To prepare for Miss Universe, you 
have to prepare with your body and mind 
in check because everything matters, which 
includes the interview segment, your on-
stage presence, the bikini and evening gown 
competitions. You have to have a great deal 
of discipline, self-confidence, grace and 
poise.” 
   And no matter what the outcome will be 
this December in Israel, Ms. Jemuovic will 
carry herself with the same positive atti-
tude towards winning or losing that has 
given her the ability to juggle so many tasks 
and responsibilities that has paved her road 
to success. 
   “With the right kind of attitude and ap-
proach, you can build the necessary skills 
to be more relatable, marketable and busi-
ness-oriented,” she said. “There is no room 
for divas here.” 
   To find out more about Tamara Jemuovic, 
please vist: 
https://mtltimes.ca/life/miss-universe-2021-
contestant-tamara-jemuovic-represents-
canada/

By Stuart Nulman
mtltimes.ca
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I’ll never forget this exuberant teenager mar-
veling about our apple cider vinegar hair 
rinse. 
   “Omgod” she exclaimed, “I bought your 
apple cider vinegar hair rinse because I loved 
the parsley, rosemary and sage…sounds like 
the song. My boyfriend recommended it! You 
hinted that I could also use it on my face, so 
I did and it like, TOTALLY, got rid of my acne. 
It’s a miracle. And I use the emu neem soap 
too. My skin loves you guys.” 
   Such infectious joy. Clear skin does elicit 
smiles. And you don’t need to look far, nor 
pay a lot to achieve better skin. Our apple 
cider vinegar (ACV) rinse helps both the hair 
and the skin. It exfoliates, absorbs excess oils, 
unplugs blocked pores and restores the 
skin’s PH balance.  We made a delightful 
blend. 
    ‘Thyme’ to consider why we added Parsley, 
Rosemary and Sage to our apple cider vine-
gar. 

(Thank you, Beatles) 
 

The Parsley 
   On the skin: The Vitamin C and K helps 
produce collagen, keeping the skin younger 
looking, reducing  fine lines and helps lessen 
under eye dark circles.    
   On the hair:  Helps clean and disinfect the 
scalp and is a great hair loss controller,  

Rosemary 
   On the skin: An amazing soother. As an  
anti-inflammatory  it reduces redness, puffi-
ness, helps with psoriasis, eczema, dermatitis  

On the hair: Reduces itchy, dry scalp. Helps 
promote healthy hair growth and makes the 
hair shine!  

Sage 
   On the skin: Amazing on acne, athlete’s foot 
and chapped skin. 
   On the hair: Helps prevent loss, makes it 
shine, stimulates growth 
   You can see now why we decided to add 
these amazing nutrients to our apple cider 

vinegar.  Alone, ACV is good, but with the ad-
dition of these herbs, you now have a gour-
met meal for the hair, the scalp, the skin. 
   Not only should you use it on hair and 
scalp several times a week, after shampooing 
with one of our shampoo/soap bars, but you 
should also use it on the skin. 
   Easy in the shower to squirt and massage 
into the hair, on the face too, eyes closed of 
course.  If my eczema is acting up due to 
whatever (are we suffering stress these 
days?) I will apply the rinse to the culpable 
area.  You can also use your own pure apple 
cider vinegar in a bath if you really want to 
luxuriate the entire body.  It would be a 
rather expensive bath to add our bottle of 
rinse, so if wanting a vinegar bath, buy or-
ganic acv and add a cup or so to your bath-
water.   
   Save our Apple Cider Vinegar Hair Rinse  
for hair and specific skin issues. You won’t re-
gret it. 
   It’s like ‘An apple a day…’! 
 

NEW STORE HOURS include Friday 
and Saturday 

We stand behind our products. We give great 
customer service. Visit us at natural.ca. Sub-
scribe to our newsletter. ‘La Boutique Earth 
to Body’, 89 Lucerne, Pointe Claire, QC H9R 
2V1) Email info@natural.ca   We are open:  
Store: Tues, Wed, Thurs, Fri, Sat: 10-4 For 
curbside…Call store during store hours 
514-428-0444  Outside hours call : 514-694-
0705

By Martha Shannon
mtltimes.ca

Skin decider… Try the cider?
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Billy Summers  
by Stephen King

Imagine if Stephen King decided to write 
an episode of The Sopranos and gave his 
unique spin to that mega popular HBO 
series that aired between 1999 and 
2007. The end result would be Billy Sum-
mers, his latest best-selling novel. 
    Billy Summers is one of King’s occa-
sional “change-of-pace” novels, where he 
decides to break away from the horror 
genre that he is best known for, and dab-
bles in another literary genre to prove 
that he doesn’t have to be pigeonholed 
as a writer of horror stories. So far, he 
has written fantasy, hypothetical history, 
memoir, baseball, dystopian, short story, 
police/detective thrillers, western and 
pop culture books in both fiction and 
nonfiction formats. And in every case, 
those books have gained critical and 
commercial success. 
    And with the release of Billy Summers, 
he can add it to that impressive “change-
of-pace” list. This time, he dabbles with 
organized crime and mobsters, but with 
a little bit of heart in it. 
    The title character is a much sought-
after career freelance mob hit 
man/sniper, who only kills people who 
are bad human beings who deserve 
death by the bullet. However, after years 
in the paid killer profession, Billy has de-
cided to retire, but accepts one more 
contract hit before putting away his guns 
for good. That last contract has Billy use 
his sniper skills that he developed while 
serving in Iraq to neatly gun down a 
mob informant in a New England town 
called Midwood, in front of its court-
house on the day he is to testify against 
a major mob figure. And for his efforts, 
Billy is going to take home a cool $2 mil-
lion fee. 
    With the precision of a military oper-
ation – and with the help of several 
mobsters who hired him for this job – 
Billy establishes a rather foolproof front 
that gives him a reason to be in this 
town. First, he establishes two false iden-
tities: as writer David Lockridge, who 
sets himself up in an office to “write” his 
“novel” as he establishes his sniper’s 
post in the Gerard Tower, the building 
situated across the court house; and 
Dalton Smith, a rather slovenly local 
(which he pulls off thanks to his mastery 
of disguise) who lives in a rather run-
down area of Midwood. 
    Second, he establishes a primary and 
secondary network of communications 
through laptops purchased at big box 

stores and a number of disposal cell 
phones, so that he won’t leave any traces 
behind. And third, and the more reluc-
tant part of this masquerade for him, 
Billy makes himself through his disguises 
a familiar member of the local commu-
nity both in the neighborhood where he 
lives and in the Gerard Tower where he 
“works”. 
    While he plans the logistics of this 

final contract hit and waiting for the day 
it happens, Billy/David decides to make 
use of one of his laptops and actually 
writes his “novel”, which later turns into 
a bona fide memoir. Thanks to this extra 
perspective that King provides the 
reader, we find out about Billy Summers’ 
life and the difficult circumstances that 
turned him into a mafia sniper/hit man, 

from his tough upbringing as a child, to 
the hell he experienced as a decorated 
soldier in the midst of the deadly fighting 
in the Iraqi desert. 
    However, things are not so easy when 
Billy sees the job through. Pre-arranged 
escape plans go awry and he discovers 
a double cross plot has been arranged 
against him by his underworld employ-
ers. And to top that all off, he finds a 
young woman named Alice, who attends 
the local college, and is unceremoniously 
dumped out of a van outside Billy’s 
apartment after she was brutally gang 
raped by three male college classmates. 
While the clock is ticking for Billy to 
exact his revenge by the mob bosses 
who hired him, he nurses Alice back to 
health. Later, a sense of trust evolves be-
tween the two, as Alice becomes a 
somewhat accidental accomplice to 
Billy’s cross-country act of vengeance. 
    Billy Summers contains no specters, 
ghosts, unspeakable horrors, ancient 
curses or supernatural phenomena 
guaranteed to scare the living daylights 
out of you. This is a mob story – with all 
the violence, greed, revenge and cryptic 
deceptions that go with it – that also has 
a degree of humanity and introspection 
that goes beyond the bloodshed. King 
should get a lot of credit for how he has 
managed to go inside one aspect of the 
world of organized crime, and all the 
minutiae that they undertake to make 
sure a hit is carried out without a trace, 
and not get all bogged down and con-
fused in the process. This is not an easy 
chore, but King accomplished it quite 
well. And the dynamic that he gradually 
develops between Billy and Alice in the 
book’s second half actually keeps the 
narrative afloat without having to resort 
to using a way too obvious manner to 
wrap up the story. It’s sort of like a Bon-
nie and Clyde scenario with a not-so vi-
olent ending. 
   Stephen King has done it again. He has 
shown that he can write an engrossing 
story with Billy Summers without having 
to scare the hell out of a reader as they 
turn each page.

By Stuart Nulman
mtltimes.ca

(Scribner, $39.99)
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The power of Google - How 
simple searches can make or 
break your digital presence

Google came from an incredibly humble 
beginning, originally a startup created by a 
pair of students at Stanford University. 
What started as a thesis for the pair’s Ph.D. 
journey eventually grew to be one of the 
leading digital resources to find meaningful 
search results. 
   Nearly everyone on the planet knows 
who, or what, Google is. They are respon-
sible for the most internet searches world-
wide and are one of the most trusted 
digital searching platforms. This isn’t by 
chance. Here is why they are so valuable as 
a search engine, and how you can use that 
value for your business.  

Why is Google so important? 
   Unless you are familiar with the way that 
the search engine will rank your content, 
the odds are slim that a user will organi-
cally find you the next time they Google. 
However, getting solid SERP placement is 
crucial to people finding your brand when 
they need information or a solution.  
   In fact, research from 2020 indicates that 
the vast majority of Americans do their re-
search on the internet for just about every-
thing. This means massive search query 
numbers every month, to the tune of ap-
proximately 70% of all internet searches. 
Leveraging The Overall Value Of Search 
Rank 
   Since nearly all businesses now have an 
internet presence to some degree, usually 
at least a website and email contact, the 
value of intelligent and functional search 
engine ranking is increasing every day. This 
is particularly true for small businesses that 
operate in big spaces. Your SERP placement 
can help set you apart from the countless 
other organizations competing for expo-
sure to your audience.  
   This is even more important as Google 
continues to refine the way they assign 
value and trust scores to various internet 
resources like websites and video content. 
Learning how to optimize content to show 
up first will be a crucial task for many busi-
nesses. 

Location, Location, Location 
   If you operate a small business in any 
sense of the term, Google’s location-based 
results are one of your biggest force multi-

pliers. Small businesses are the core, the 
very heart of American commerce, and  
   Google knows this and leverages its mas-
sive collection of geo-location data to help 
create a more valuable search result. This 
gives people in your area, looking for your 
product or solution, a far greater chance of 
seeing your business come up in their 
search results.  
   The advent of this hyperlocal searching 
puts most local businesses on equal digital 
footing. In other words, if you are searching 
for a ‘hardware store near me’, you are 
going to see trustworthy and current re-
sults for businesses nearby.  

Developing trust in search results 
   One of the reasons Google is so well-
known and so widely used is that people 
have grown to trust the results they get. 

This is due in large part to how Google 
analyses the relationships between web-
sites. This is what initially got them through 
the search engine bubble of the late 1990s, 
poaching users from other engines such as 
Yahoo and MSN, and still doing the same 
with Bing. 
   Google continues to refine its algorithms 
and improve its trust ratings over the years 
by consistently updating the core function-
ality to be in line with its primary objec-
tives. They are known for focusing on the 
intent of the user, even if they articulate 
their search in less than ideal terms.  
   This boils down to giving the user the re-
sults they need in a large portion of cases. 
This means more people find you in the 
search, and subsequently trust that you are 
the search result that they need. 

Antiquités Ste-Genevieve 
Flea Market

NO QR CODE REQUIRED! 
Masks & Hand Sanitizing 

MANDATORY! 
West Island's Only 2-Floor Flea 

Market in Town! 
Every Sunday 9 AM - 4 PM 

ALL YEAR ROUND
15,674 Gouin Blvd. West 

Ste-Genevieve (Pierrefonds) H9H 1C4 
WestIslandFleaMarket.com
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Movie Reviews - mtltimes.ca

Some have liked it, some have hated it. 
"No Time to Die," the latest version of 
the most popular spy franchise, directed 
by Cary Joji Fukunaga, has presented a 
James Bond at a crossroad. Not only do 
we see Bond (Daniel Craig, incarnating 
the character for the last time) enjoying 
a relationship with beautiful—and much 
younger—Madeleine (Léa Seydoux), but 
we also see a 007 in a quite different 
angle. A character that now seems gen-
uinely in love, and moreover, showing a 
vulnerable emotional side. Of course, I 
don't want to unveil any detail that may 
be a spoiler. Still, if one has to say some-
thing that characterizes the whole set-
ting of this story, I would say that it is an 
atmosphere of sadness and impending 
gloom. Even photography contributes to 
that ambience. Instead of the lively 
colours of the images in previous Bond's 
movies, on this occasion, the photogra-
phy is dominated by grey tones. 
   Bond's stay with Madelaine in Italy is 
interrupted by an attempt at his life and 
learning a critical revelation that would 
change his relationship with his young 
lover. Five years later, the retired agent, 
now relaxing in Jamaica, would find an 
old friend, Felix Leiter (Jeffrey Wright), a 
CIA agent who is after some guys in 
possession of a mighty weapon. The 
technology employed by this new 
weapon would allow targeting specific 
individuals based on their DNA. "No 
collateral damage, only those intended 
to be killed would die," says one of the 
bad guys extolling the advantages of the 

killing device. 
Bond, who by now had been replaced at 
MI6, Britain's secret service, and even his 
007 signature number is on the way to 
be assigned to a new agent, Nomi 
(Lashana Lynch), is back and ready to 
take on the new mission to find and de-
stroy the threat. However, in pursuing 
this new mission, he would cross paths 
again with his former girlfriend.  
   As a playback of the Cold War days, 
there is a tactical operation in Cuba. The 
action there is no more than an occa-
sion to demonstrate the powerful 
weapon at work and—above all—to dis-
play another of the typical Bond's girls, 
in this case, the beautiful and very effec-
tive agent Paloma (Ana de Armas).  
   The next step would now be to locate 
the villains' operational centre. Here we 
would see the current and the new 007 
working together. On the other hand, 
Bond's former girlfriend would have an-
other surprise for the agent, although 

they won't have much time to digress on 
that: Madelaine would fall into the hands 
of the villain Lyutsifer Safin (Rami Malek), 
and now Bond would have a new prob-
lem to attend to. And a tough decision 
too. 
   "No Time to Die", whether you like it 
or not (I personally considered it a 
mediocre film) marks an important land-
mark in the saga of this spy born out of 
the pen of Ian Fleming and taken to the 
screen in successive—and box-office 
successful—movies from the 1960s on. 
Initially "recruited" as part of western 
propaganda in times of the Cold War, 
the agent turned to combat drug lords 
and other international criminal organi-
zations once that confrontation ended. 
This current one returns to some of the 
old Cold War scenarios: the action in 
Cuba and the presumed Russian con-
nection of the villains. Basically, however, 
it marks an attempt to make the Bond 
character more "human," perhaps more 
in tune with the current times of men 
showing more sensitivity and women 
being more empowered. James Bond—
not just this particular movie charac-
ter—as an archetype, the quintessential 
macho man of the 1960s, drinking his 
martini shaken, not stirred, may have had 
a crucial transformation as well. It 
should be up to his fans whether the 
character we'll see in future instalments 
would be as popular as the original one 
was.

NO TIME TO DIE  
– James Bond at a crossroad

By Sergio Martinez
mtltimes.ca
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Due to COVID-19 please sign 

up for e-mail delivery  

- Stay safe!
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